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1.0 EXECUTIVE SUMMARY

SportsEconomics, LLC (“Research Team”) was retained to evaluate the economic and fiscal benefits to the city of
Santa Clara, Santa Clara County, and San José associated with the operations of Levi’s Stadium, its tenants, and
each event held there from the stadium’s opening through July 2023 (and separately for 2022-23 and 2023-24
through July 2023). The study’s key findings are presented in this Executive Summary. The full Report must be
read in its entirety, including the limiting conditions provided at the end of the Report, to understand the
background, methods and assumptions undetlying the study’s findings.

From July 2014 through the end of the July 2023, Levi’s Stadium welcomed approximately 8.7 million people to
visit for approximately 155 major events and nearly 1,000 special/corporate events. These events provided
substantial impacts to the local community and government agencies. As shown in Exhibit 1.0-1 below, the total
economic impact since opening in mid-2014 of Levi’s Stadium on Santa Clara County is over $2 billion, providing
nearly $550 million in personal earnings and creating approximately 11,840 FTE jobs.! In addition to fueling
economic activity in the region that supports jobs and small businesses, nearly $350 million went to the city of
Santa Clara and the Santa Clara Stadium Authority in the form of sales and hotel taxes, ticket surcharges, city
parking fees, and rent. An additional $120 million has gone to the city of San José and Santa Clara County
governments. Moreover, spending by visitors to Levi’s Stadium events, visiting organizations, sponsors, vendors,
and by the 49ers organization outside of Santa Clara County (but within the greater Bay Area) has provided over

$370 million in additional estimated economic impact.

While not included in the calculation of economic impact, the construction cost of Levi’s Stadium was in the range
of $1 billion, and much of those expenditures were spent locally, benefiting the community. Similarly, Levi's
Stadium has been a catalyst for a number of new development projects in the north Santa Clara area, including

hotels, residential high rises, and commercial development.

Exhibit 1.0-1

Levi’s Stadium has generated substantial economic impacts on

U OIIN(ER AL the city of Santa Clara, San José, and Santa Clara County

FINDING# 2: Direct Economic Impact: $1.46 billion

FINDING# 3 : Total Economic Impact: $2.02 billion

Induced Economic Impact: $546 million in personal earnings
and approximately 11,840 FTE jobs

FINDING # 4 :

FINDING# 5 : Incremental Tax & Fee Impact: $469 million

The economic impact portion of this study evaluates the areas described as follows:

1 An FTE job is a full-time equivalent job for one year. E.g., two people could have part-time jobs for one year that add up to a single full-
time job.

SpéﬂsE_cq_n_o_mics .
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* Direct Spending — This represents dollars spent within the local region related to the events that
otherwise would be spent outside the local region’s economy (e.g., non-local spectator spending outside
the venue, and event-related spending and revenues that are incremental to the local region).

* Indirect Spending — Indirect Spending results from the re-spending of those “direct” dollars as they
circulate through the local economy (commonly referred to as the “multiplier effect”, which is discussed
in a subsequent section).

= Total Economic Impact— Total Economic Impact (Output) is equal to the sum of direct and indirect
spending.
Direct spending also increases economic activity, which increases resident income levels (associated with
new and existing jobs), resulting in additional spending within the local economy, referred to as the induced
effect. The Total Economic Impact is inclusive of the induced impacts.

* Induced Economic Impact Affecting Earnings — The direct and indirect increase in resident
income levels resulting from direct spending activity related to the events and operations at Levi’s
Stadium.

* Induced Economic Impact Affecting Employment — The number of direct and indirect full-
time equivalent (FTE) jobs that are supported in the local economy as a result of direct spending
activity related to the events and operations at Levi’s Stadium.

»  Fiscal Impact — The annual taxes collected as a result of the events and operations and non-local visitors
traveling to the local region that would not have accrued to the region if it were not for the presence of
the events held at Levi’s Stadium.

The operations of such events can benefit a community in a variety of ways. Initial rounds of spending are
generated by spectators on tickets, concessions, merchandise and parking, as well as before and after the events at
local hotel, restaurant, entertainment, retail and other establishments. For events hosted at facilities such as Levi’s
Stadium, spending is also generated by the operation of the facility itself, which contributes through its direct
expenditures within the community as well as through the taxes paid to the local government.? Further, the
operations of a facility can generate venue-related spending in areas such as advertising and sponsorships.
Although spending originates from local spectators or other local sources, as well as from spectators and sources
outside the area (“visitors”), for purposes of this Report, only those sources of initial direct spending that are
generated from outside the area or by organizations within the area that would not have spent the money locally
otherwise are considered “net new” to the community. Spending by visitors inside of an event may be considered
economic impact if the vendors inside of the event are local businesses. Care is taken to avoid double-counting

expenditures by visitors that are then re-spent by event organizers in the local community.

Spending by local spectators and revenue generated by local sources is assumed to be entirely displaced. In other
words, it is assumed that this spending would have occurred in the local economy in some other form if it were
not spent before, during, and after the events. For example, if a local resident did not spend money at one of these

events, it is assumed that he would have spent that money on another form of purchase in the local economy, such

2 The degree to which spending inside of a facility is considered economic impact depends on the tax policy regarding the facility and who
is the recipient of the spending (i.e., local business or an out-of-area business).

SpéﬂsE_-:q_n_o_[nics_ )
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as for concert or theater tickets, shopping, dining, etc. Therefore, since such spending is not considered new to
the local economy, it has not been included in the estimates of economic and fiscal impacts presented in this
Report.  Similarly, the indirect spending estimates are based on the “adjusted” direct spending figures.

Explanations of all findings are contained within the relevant sections of the Report.

As described in Section 5.0 of this Report, there ate aspects of economic impact that are difficult to quantify. For
instance, sports and cultural events can provide free media coverage for a local region (known as media impact)
that can lead to future tourism in the community. Measurements of media impact are beyond the scope of this
analysis. Additionally, local events can provide an emotional benefit to residents above and beyond any tangible
tinancial benefit. This is known as psychic impact or public consumption benefit. Valuing this is beyond the scope
of this study. However, even though the amount of local spending is not counted as part of economic impact, it

does provide information on the entertainment value to local residents of an event, team, or facility.

The analysis provided herein measutes the gross economic impact (or economic benefits) of Levi’s Stadium on the
surrounding community and does not account for any costs to the community such as from congestion,
opportunity costs of having used the land in alternative ways, direct out-of-pocket costs to the local community or

local government involving the construction of the facility, hosting events, or any other costs.

Section 2.0 of this Report describes economic impact concepts and the methodology used. Section 3.0 provides
the specific findings of economic and fiscal impacts on the eight events, which were measured directly via survey
and interviews, on the city of Santa Clara, Santa Clara County, and San José. Section 4.0 uses primary and secondary
information from those eight events plus other information to measure the annual impact of Levi’s Stadium.
Section 5.0 discusses limitations of the study, including sources of economic impact that are not accounted for,

thus making the estimates here conservative.

SpéﬂsE_-:q_n_o_[nics_ )
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2.0 ECcoONOMIC IMPACT METHODOLOGIES & CONCEPTS

One purpose of economic impact analysis is to provide the public with relevant information regarding the return
on an investment in a project, event, or stadium. The management of financial resources is decided directly by
government officials or indirectly by citizen voting. Economic impact provides a metric for comparison to other

possible investment projects or events.

Economic impact is based on the theory that a dollar flowing into a local economy from outside of the local
economy is a benefit to the locality. In order to measure economic impact, the cause of the impact must first be
identified. The most important underlying principle in evaluating economic impact is to measure new economic
benefits that accrue to the region that would not have otherwise occurred. While this sounds simple, part of the
difficulty lays in measuring what would have happened to the region without the events having taken place, considering that the
situation is purely hypothetical.

The financial return for citizens is in the form of new jobs, new earnings, and new tax revenues that occur because
of the occurrence of the sporting events and the operation of the stadium, and the generation of business income
for locally-owned businesses.> These new earnings, for instance, are generated for citizens who are not directly
associated with the sporting events or stadium, but who are the beneficiaries of the positive externalities that sports
events can provide to communities. Positive externalities, or overflow benefits, are those benefits that are
produced by an event or stadium, but are not captured by the event owners or sports facility being used. When a
visitor comes to the city of Santa Clara to attend Levi’s Stadium, they may spend money at local food
establishments, gas stations, retail stores, etc. This spending benefits the owners and employees of those

establishments thereby creating a positive direct economic impact.

An important concept that is determined early in a study is the geographic area of impact. Generally, the geographic
region upon which the economic impact is measured is the region that is considering funding part of the sporting
event or stadium’s costs. In this way, the proper cost-benefit analysis is performed. If the local government
partially funds a sporting event or stadium, then the residents of that geographic region pay for the investment.
The correct comparison is to determine the benefits that the city of Santa Clara receives, not some other city,

county, or state or combination thereof.

The area of impact is a significant factor in determining the amount of economic impact that occurs. As an
example, imagine a resident of Walnut Creek who typically spends her entertainment dollars attending the movies
near home. If a sporting event comes to Levi’s Stadium and the resident spends money at the event and in the
surrounding areas, but does not attend the movies that same weekend, then the spending that has occurred may
not be new spending in the Bay Area (which contains Walnut Creek), but rather substituted, displaced, or redirected
spending. However, it will be new spending in the city of Santa Clara. On the other hand, a resident of Sacramento
would provide economic impact for the city of Santa Clara or the Bay Area since Sacramento lies outside of the

Bay Area, but not for the state of California.

3 Additionally, having local major sporting events enhances community and civic pride. This is known as psychic impact and is discussed
in Section 5.0.

SpéﬂsE_-:q_n_o_[nics_ )
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However, if she would have taken those dollars and spent them outside of the state instead, then her spending
ought to be counted toward economic impact. Rather than spending their money attending the event in another
state, some of those spectators from the city of Santa Clara would “vacation at home” and attend the event in the
city of Santa Clara, and that money won’t leave the state. Recent research by Steven Cobb and Douglas Olberding
provides evidence that, for some events, spending by local residents ought to be counted toward economic impact
because these residents would have spent that money outside of the geographic area attending some other event.*
In fact, the article states that somewhere close to 20 percent of locals ought to be counted as incremental spenders
for larger profile events. Previous studies have found a significant portion (greater than 25%) of local residents
would have attended various events in some other state had it not been hosted in their home state.5 Therefore,
the analysis presented here provides a lower-bound estimate of economic impact because no spending by local

residents is calculated in the estimate of economic impact.

As discussed, and to provide a conservative estimate, most spending by local residents is considered to be displaced
spending and is not counted as part of economic impact. For this reason, it is very important to be able to delineate
attendees into visitors and local residents. There is a further delineation of visitors into: (1) visitors who were
already in town for another reason, but decided to attend the event anyway (“casual” visitors), (2) visitors who
would have come to town during another nearby time period, but instead opted to attend the event during this
time period forgoing coming to town another time (“time-switchers”), and (3) visitors who are in town because of
the event and would not have come to town otherwise. This latter group constitutes visitors whose spending is
fully counted as being part of direct spending economic impact. The spending by “casual” visitors and “time-

switchers” is not counted as new spending in this study.¢

Economic benefit is measured through direct spending, which has two different components. The first component
is visitor spending. For example, how much did people spend at these events and during the course of their entire
stay on restaurants, retail, transportation, etc.? Another component is organizational spending. How much is
spent by event organizers, stadium operators, etc., to run this event, accounting for the source of funding for the
event? If the city is partially funding a local event, then those expenditures should not be counted as part of
economic impact since the city could have spent that money elsewhere within the city. Care is taken to avoid
double-counting of spending by spectators inside of an event coupled with the event organizers spending in town
(see Section 2.1 for more details). Some vendors within an event are local businesses and thus spending by visitors
on those vendors provides economic impact. However, spending by visitors on vendors who are not local does

not necessarily provide local economic impact.

For the purposes of this Report, quantifiable impacts are in the form of economic impacts which are subdivided into
three stages of impact: direct, indirect, and induced impacts. These are further sub-divided into fzal output, earnings or

income, employment, and fiscal effects. Descriptions of each term follow.

4 “The Importance of Import Substitution in Marathon Economic Impact Analysis” in the International Journal of Sport Finance, Vol. 2, No. 2,
2007.

5 “Tracking the Dollars: How Economic Impact Studies can Actually Benefit Managerial Decision Making” with Michael M. Goldman in
Sport & Entertainment Review, No. 1, 2015.

¢ The practical measurement of time-switchers is particularly difficult because the survey respondent is being asked about a hypothetical
situation, i.e., does this visit replace some other visit during some other time period. In previous studies, the proportion of visitors deemed
time-switchers has typically been less than 10 percent. In order to be conservative, this study assumes that 10 percent of visitors are time-
switchers, who’s spending should not count toward economic impact.

SpéﬂsE_-:q_n_o_[nics_ )
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2.1 DIRECT SPENDING METHODOLOGY

Direct spending is measured for spending in Santa Clara County (and further disaggregated into the cities of Santa
Clara and San José) that would not otherwise occur without the presence of Levi’s Stadium and the events it hosts.

This spending will be derived from:

*  Visiting spectator spending outside of the events (at local restaurants, retail stores, etc.);
*  Visiting athletes/corporations/sponsors/media and other event participants’ spending; and

= Spending due to the operations of Levi’s Stadium.

Each of these expenditure categories are adjusted for spending that occurs outside of Santa Clara County, within
the county (but not including the cities of Santa Clara and San José), within the city of Santa Clara, and within the
city of San José, based on the location of the lodging of visitors and the relative expenditures on restaurants across
the four distinct geographic areas. This Report utilizes primary research (surveys and direct data gathering during
the events) to estimate spending, as well as secondary research (the assimilation of data/information that already
existed and was created for purposes other than this report) for non-survey based spending categories.

2.2 INDIRECT AND INDUCED SPENDING METHODOLOGY

The economic output that results from the direct spending during an event subsequently affects many other
industries and workers. For instance, when a group of visitors attends an event at Levi’s Stadium, they may spend
money in a local restaurant before the event. The restaurant will disburse some of this money to pay employees,
to purchase food, to pay utilities, and so on. The food wholesaler will pay the farmer who then purchases clothing
at the local retail store. These additional expenditures continue through the successive rounds until the money

cither leaks out of the local economy or is saved within the local economy for a significant period of time.

The indjrect economic impacts are those that occur in the local region or area of impact that is the re-spending of
the initial visitor expenditures. Indirect spending arises from the need of one industry to purchase goods or services
from other industries to produce its output. When one business that is a direct recipient of event-related spending
purchases goods from another business within the local region in order to produce its output, the second business
also realizes economic benefit through the “ripple” (or indirect effect) of the initial expenditure. For example,
when attendees purchase food at a restaurant, the restaurant must purchase goods from producers/manufacturers
in order to maintain inventory levels. To the extent this “re-spending” occurs in the local economy, the initial
dollars spent with the restaurant have secondary effects on the local economy. Indirect impacts occur in various
industries including: the wholesale industry as purchases of food and merchandise products are made; the
transportation industry as the products are shipped from purchaser to buyer; and the manufacturing industry as
products used to service the restaurant is produced. The summation of each successive round of re-spending

constitutes the indirect impact estimate.

SpéﬂsE_-:q_n_o_[nics_ )
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In this study, expenditures made by the event organizer to host and manage the event are included as direct
spending. However, the spending by spectators on tickets, participation fees, concessions, merchandise, etc. is #ot
counted toward economic impact because it is often re-spent by the event organizer to host the event. In other
words, the cause for the event organizer’s spending is based on the direct revenues it generates from spectators
and participants. This allows the analysis to avoid double-counting,

The induced economic impact is the effect of the direct and indirect economic impact on earnings and employment.
Induced effects occur when the income levels of residents rise as a result of increased economic activity and a
portion of the increased income is re-spent within the local economy. As the initial spending and subsequent re-
spending occurs, a portion is retained as income to local residents and employees, and as local, regional, and state
taxes. This indirect spending results in increased economic activity, which leads to increases in employment and
which increases household income levels and allows for additional household spending (the “induced effect”).
These impacts will be reported in terms of employment and earnings impacts.”

Some economists choose not to count indirect impacts because other uses of funds would also produce
developments that would lead to indirect impacts. Thus, in comparing across multiple investments, it seems
redundant to add in indirect impacts. However, the amount of indirect impact varies considerably across the types
of industries that are affected. Tourism-related industries typically have higher indirect impacts than manufacturing

industries, for instance.

2.3 MULTIPLIER EFFECT TO MEASURE INDIRECT AND INDUCED IMPACTS

As previously noted, direct spending stimulates additional spending, referred to as the indirect effect. Direct
spending also increases economic activity, which increases resident income levels (associated with new and existing
jobs), resulting in additional spending within the local economies, referred to as the induced effect. These secondary
indirect and induced effects are referred to as the “multiplier effects” of the initial direct spending. These effects
are measured through the application of economic multipliers, which quantify the extent that dollars introduced

to a local or regional economy are re-spent on goods and services within the local economy.

The concept of multipliers is based on the theory that part of a dollar injected into a local economy will be re-spent
locally, thereby affecting more than the original recipient of the dollar. Multipliers are derived by tracing the
interrelationships of industries within a specified economy to understand the impact that a dollar spent in a given
industry has on other industries in that economy. A business that is an initial recipient of new spending will
purchase goods and services from other producers. These purchases comprise the indirect effect of the initial
expenditure. This process is repeated until subsequent purchases are made from producers that are not a part of
the Santa Clara County economy (i.e., a producer imports an input from another city, state, or country) and the
flow of money within the county economy ceases (or “leakage” occurs). The businesses, hotels, and organizations

that receive the initial direct spending generally re-spend it in five ways:

7 An employment impact of 100 means that the equivalency of 100 people are working full-time for one year. Thus, if 100 people work
full-time for two years, then the employment impact would be 200.

SpéﬂsE_-:q_n_o_[nics_ )
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* With other private sector businesses in the same local economy on inventory, maintenance, etc.;
" With employees who reside in the same local economy as wages, tips, etc.;

= With local government as sales or hotel taxes (Transient Occupancy Tax), or property taxes;

® With non-local governments as sales taxes or taxes on profits;

= With employees, businesses, or organizations who reside outside of the local economy.

The first three items are types of spending that re-circulate throughout the local economy. These last two categories
of spending are considered “leakages” outside of the geographic region and reflect the notion that a region is not
economically isolated, but engages in commerce with other regions. The larger and more diverse the geographic

region, the less leakage there is, all else equal.

Using the above five scenatios, input-output tables are created that disaggregate an economy into industries and
examine the flow of goods and services among them. Multipliers are then mathematically derived which uniquely
describe the change in output for each and every industry as a result of the injection of one dollar of direct impact
into any of those industries. The process allows a separate multiplier to be applied for each of the 528 industry
groups.

The size of a given economy’s multiplier is directly related to its geographic size, population and diversity of its
industrial and commercial base. A larger population is generally able to support a more diverse economic base and
more products are likely to be manufactured and purchased locally. Therefore, money injected into an economy
with a larger population is re-spent more often, causing greater changes in local business volume. Conversely, a
smaller defined local geographic region implies that more event attendees are visitors, as described above.
However, smaller geographic areas suffer from a greater degree of “leakage” because a smaller geographic region

is less self-sufficient than a larger region.

In this Report, direct spending is used to estimate indirect spending by using multipliers from a regional economic
impact model based on the USDA Forest Service IMPLAN (IMpact Analysis for PLANning), now supplied by
IMPLAN (an economics and software firm).8 IMPLAN produces a report that provides multipliers for over 500
sectors of economic activity at the city, county, region, and state level, using data provided by the U.S. Bureau of
Economic Analysis.

The following represents an example of multiplier effects within a locality. If a group of spectators from outside
of Santa Clara County visits the county because of an event at Levi’s Stadium and spends $1,000 in the community,
or if this money is spent by one of the exhibitors affiliated with an event that is based outside of the county, then
this initial direct expenditure stimulates economic activity and creates additional business spending, employment,
household income, and government revenue in the county. The initial spending (by the visitor) is called the drrect
impact and the ripple effect is termed the maultiplier effect.”

8 Once estimates of direct spending are calculated, these estimates are entered into IMPLAN to obtain the total economic impact estimates.
IMPLAN is a statistical software package that helps to calculate the total economic impact of various phenomena. The detailed matrix of
multipliers embedded in the IMPLAN software help to calculate the various spin-off impacts that originate from the initial direct injection
of non-local money into a given region. Specifically, IMPLAN generates the following gross economic impact estimates: the short-term
impact upon local spending and the long-term impact upon value-added. This long-term impact is comprised of additional local income;
additional business taxes; and additional property-type income.

?To be clear, the multiplier effect leads to the calculation of the indirect and induced impacts.

SpéﬂsE_-:q_n_o_[nics_ )
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The local theater, restaurants, retail stores, transportation, and others who receive the initial injection of money
will spend it in one of the five ways listed above. The remaining portion of the initial spending that does not leak
out of the economy is then spent in one of the same five ways and the chain of events continues. The subsequent
rounds of spending are termed zndirect impacts and stem from the multiplier effect. Exhibit 2-1 shows the direct and
indirect effects generated by an injection of spending by incremental visitors to the event.!?

Exhibit 2.3-1

I’
Initial “- 2
Injection of |
Money l l l l
| Restaurant | | Hotel | | Retail | Facility tickets
and concessions
First Round
of Spending l l l l l
(Indirect) Local Direct Local Non-local Non-local
interindustry household Government Government leakages
purchases income revenue revenue
' ; '
Local Savings Non-local
household household
purchases purchases
Successive
Rounds of
Spending
(Induced) Y
All businesses
Local Secondary Local Non-local Non-local
interindustry household Government Government leakages
purchases income revenue revenue
v , !
Local Savings Non-local
household household
purchases purchases

As illustrated, direct spending that occurs from spectators in the venue, spectators outside of the venue, and for
athlete/event-related activities fosters additional spending in various industries. This indirect spending results in
increased economic activity, which increases household income levels and allows for additional household

spending.

10 Hotel Spending is used as an example for how indirect and induced impacts are generated from the direct spending. A similar flow of
spending could be mapped for any of the other initial direct spending categories (e.g., restaurant or retail).
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Levi’'s Stadium — Economic Impact Analysis 12

There ate different types of multipliers and each has a specific purpose. The multipliers are complementary, not additive.

The first type of multiplier is called an oufput, sales, or transaction multiplier. It measures the direct, indirect, and
induced effect of an extra unit of visitor spending on economic activity within a local economy. This multiplier
relates tourism expenditure to the increase in business financial turnover that is created. There are 528 industries,
each having its own multiplier. In the analysis that follows, the multipliers have been reduced to 39 aggregated
industry sectors with the relevant tourism sectors analyzed.

The appropriate multipliers to be used are dependent upon certain regional characteristics and also the nature of
the expenditure. We selected multipliers for the following industries, as these industries provide the best
representation of initial spending associated with the operations of events: commercial sports, hotels, eating and
drinking places, entertainment, retail trade, local transportation, and miscellaneous spending. Three different sets
of multipliers are generated by IMPLAN corresponding to measures of regional economic activity, including: total
sales, personal income, and jobs. Multipliers for total sales, personal income, and jobs were identified for each of
the industries listed above.

An earnings (also known as an ncome) multiplier, the second type, measures the direct, indirect, and induced effects
of an extra unit of visitor spending on the level of household income in the local economy. It is operationalized
as the ratio of change in income to the initial autonomous change in expenditure that brings it about. It is the
clearest indicator of the effect of economic impact on residents of the local community.

The third type of multiplier is called an employment multiplier. Employment multipliers measure the direct, indirect,

and induced effects of an extra unit of visitor spending on employment in the local economy. It measures how

many full-time equivalent (FTE) jobs are supported in the local economy as a result of visitor expenditures.

24 FiscAL IMPACT METHODOLOGY

In addition to economic impacts, the local governments of the city of Santa Clara, San José, and Santa Clara County
(as well as those of other nearby cities, counties and the state of California) benefit from the operations of these
events in the form of tax revenues.!! Further, the city, county, and state will also receive tax revenues due to the
operation of the facility itself. Fiscal impacts are measured for the city of Santa Clara, San José, and Santa Clara
County and atre calculated by analyzing the marginal tax rates for each category in relation to direct impacts.
Indirect impacts are measured by using recent historical aggregate average tax rates collected by the local
government.

Fiscal information used in this analysis was obtained from the California Department of Tax and Fee
Administration, city of Santa Clara, city of San José Finance Department, California Legislature, San José Airport,
San Francisco 49ers, and other resources. The primary taxes affected by event-related expenditures include the
Sales and Use Tax (for the city of Santa Clara, San José, and Santa Clara County), Transient Occupancy Tax (for

11 To reiterate, only fiscal impacts to the city of Santa Clara, San José, and Santa Clara County are measured in this report. Fiscal impacts
to the state and other counties/cities are generated by these events and operations, but are not detailed in this report.
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Levi’'s Stadium — Economic Impact Analysis 13

all three jurisdictions), Community Facilities District Tax (City of Santa Clara), Car Rental Tax (San José),
Convention Center Facilities District Fee (San José), Hotel Business Improvement District Fee (San José), Ticket
Surcharge (Santa Clara Stadium Authority [SCSA]), and City Parking Fees (the city of Santa Clara). The following
is a brief discussion of these taxes and fees.

Sales Tax
Santa Clara County levies a sales and use tax of 1.75 percent, with the city of San José charging 1.25 percent, and
the city of Santa Clara charging 1.00 percent on tangible items.

Transient Occupancy Tax

The city of Santa Clara charges hotel taxes totaling 15.5 percent. Of the 15.5 percent, 11.5 percent is a Transient
Occupancy Tax (TOT), 2 percent is the Community Facilities District (CFD) Tax due to the formation of the
CFD, and 2 percent is the Santa Clara Tourism Improvement District (SCTID) assessment. This CFD includes
hotel properties in the vicinity of Levi’s Stadium. The SCTID is for 11 hotels located near the Santa Clara
Convention Center (near Levi’s Stadium).’? Santa Clara County charges a Transient Occupancy Tax of 8 percent.
Additionally, San José charges a 10 percent TOT and Hotel Business Improvement District Fee that ranges from
$1.00 per room-night to $3.00, and a Convention Center Facilities District Fee of 4 percent.

Motor Vehicle Rental Tax
Only the city of San José charges a rental car tax which is 10%.

Ticket Surcharge and City Parking Fees
SCSA collects 10% of NFL ticket revenue at Levi’s Stadium, $0.35 per ticket for Senior and Youth Programs, and
$4 per ticket for non-NFL events. City parking fees are collected at city-owned and privately-owned lots during

events at Levi’s Stadium.

Other Taxes
In addition to the above major taxes affected by venue events noted above, other governmental jurisdictions,

including the state, will realize additional event-related tax revenues such as a fuel tax and others.

These taxes and corresponding tax rates provide the basis to calculate fiscal impact from direct and indirect
revenues as a result of stadium operations. Indirect fiscal impact is based on the average (not marginal) taxes

collected for each dollar spent within each governmental jurisdiction.

12 The analysis assumes that half of the hotel stays are within the SCTID district.
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3.0 MEASUREMENT OF ECONOMIC & FISCAL IMPACT FROM NINETEEN EVENTS AT LEVI’S
STADIUM

The analysis described in this section is primarily based on the surveys administered during and after nineteen (19)
key events at Levi’s Stadium:

= Denver Broncos at San Francisco 49ers (Dec. 9, 2018),

= Seattle Seahawks at San Francisco 49ers (Dec. 16, 2018),

= 2018 Pac-12 Championship football game between the Washington Huskies and the Utah Utes (Nov. 30,
2018),

* Redbox Bowl college football game between the Michigan State Spartans and Oregon Ducks (Dec. 31,
2018),

= 2019 College Football Playoff National Championship (CFP) between the Clemson Tigers and Alabama
Crimson Tide (Jan. 7, 2019),

= (Cleveland Browns at San Francisco 49ers (Oct. 7, 2019),

= Green Bay Packers at San Francisco 49ers (Nov. 24, 2019),

= The 2019 NFC Championship Game between the Green Bay Packers and San Francisco 49ers (Jan. 19,
2020),

= Coldplay Concert (May 15, 2022),

® Grupo Firme Concert (Jul. 2, 2022),

® Red Hot Chili Peppers Concert (Jul. 29, 2022),

® The Weeknd Concert (Aug. 27, 2022),

® Mexico versus Columbia Men’s Soccer Match (Sep. 27, 2022),

= Elton John Concert (Oct. 8, 2022),

= Kansas City Chiefs at San Francisco 49ers (Oct. 23, 2022),

= Miami Dolphins at San Francisco 49ers (Dec. 4, 2022),

* Los Angeles Football Club at San Jose Earthquakes (May 6, 2023),

= CONCACAF Gold Cup Soccer Matches (July 2, 2023),

® Taylor Swift Concerts (July 28 & 29, 2023).

Post-game electronic surveys were administered for each event except the CFP event, which instead involved direct

intercept surveying of attendees prior to the event.

31 DENVER BRONCOS AT SAN FRANCISCO 49ERS (DEC. 9, 2018)

Just after the game, an electronic survey was emailed to attendees, resulting in 1,438 valid responses, representing
3,601 people. The resulting measurement error in the results that follow is 1.7%.13> The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the visiting

team, media (both reporting the event and producing the event), vendors, sponsors, and the 49ers organization.

13 The measurement error is defined at the 95 percent confidence level and assumes random sampling.

SpéﬂsE_-:q_n_o_[nics_ )



Levi’'s Stadium — Economic Impact Analysis 15

As noted, an important component of direct spending includes fan expenditures outside event venues at local
establishments such as restaurants, retail shops and other such places. Survey respondents were asked their location
of residence, reason for their visit, and about the level and types of activities for which they spend their money in
order to develop an estimate regarding the level of fan spending before and after events. As discussed previously,
economic impact is generated only when “new” money is injected into the local economy. In other words,
economic impact is considered net spending that would not have occurred if not for the events hosted locally at

the stadium. To quantify this amount, spending was only included for attendees who met four conditions:

= Attendees must live outside of Santa Clara County in order to generate “new” spending for the county;
= Attending the event must have been the primaty purpose for traveling to the area;
= Attending the event must not have replaced another trip to attend an event in Santa Clara County; and

= Sufficient spending and party size information must have been included.

As described in Section 2.0, the economic impact of the event is derived from new spending in the local region,
mostly due to from visitors to the community. These sources of revenue are new to the community and do not
come from local residents, but from those outside of the community. Finally, the operations of these events also
generate spending within the area of impact. The expenditures by event organizers that are captured within the
county are included in the total economic impact. Impacts are in the form of total output, earnings, and

employment and begin with direct spending, followed by indirect and fiscal impacts.

3.11 Direct and Indirect Spending

Organizational spending and visitor spending at local restaurants, retail stores, and other relevant establishments
constitute the direct impacts in this Report. Exhibit 3-1 shows the sources of direct operations impact and various
adjustments made to account for re-directed spending, as opposed to new spending, and leakages outside of the

area of impact.
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Exhibit 3.1-1

Sources of Spending

In-Facility Out-of-Facility Facility-Related
e Entrance Fee ¢ Hotels/Lodging e Sponsorships
e Concessions ¢ Restaurants/Eateries e Employee Payroll
e Merchandise o Retail e Property Taxes
e Parking e Entertainment/Leisure o Facility Operations
o Advertising e Transportation

Reductions

o Leakage ¢ Displacement ¢ Local Spending

3 8 B

Net New Direct Spending

¢ Non-Local Sources ¢ Spendingin Area e Visitors

Each set of sample data is extrapolated up to its corresponding population in order to obtain direct spending
estimates for each of the primary spending categories listed above. The amount of incremental visitor spending is
calculated by determining the total number of incremental visitors in the population (not local residents or casual
visitors), and then taking a weighted average of those individuals’ spending, per person, per day. From this, we
can determine the proportions of spending that were allocated to each of the spending categories, such as lodging,
transportation, dining, etc. These relative proportional spending figures can be used to extrapolate the amount of
spending that occurred in each of these spending categories during the events being measured. The fiscal impact
is based on the tax and parking fees sources described in Section 2.0.

3.12 Direct and Indirect Spending: Santa Clara County

Attendee Survey
Of the survey respondents, 63 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.62 for

SportsEconomics
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incremental visitors.'# The average length of stay for each incremental visitor in the county was 1.66 days. The

typical incremental visitor spent $122 per day leading to $203 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $6.32 million, as shown in Exhibit 3.1-2 below.

Exhibit 3.1-2

Economic Impact of 49ers Game (Dec. 9) on Santa Clara County - Output

. . 1 .

Projected Direct Spending Visitor Impact
Lodging $1,099,023
Rental Car $243,234
Transportation $1,002,609
Shopping $1,204,607
Food & Beverage $1,468,415
Entertainment $905,808
Miscellaneous $391,732

Total Incremental Visitor Spending Outside of Event $6,315,428

Business Spending $1,201,022

Total Direct Spending $7,516,450

Indirect Spending $3,324,608

Total Economic Impact $10,841,058

! Does not include impacts from spending within the event facilities.
Reported attendance was 69,449.

New incremental zndirect spending is about $3.3 million. Total economic impact, in terms of output, from
incremental visitors is approximately $10.8 million on Santa Clara County because of the December 9, 2018 49ers
game. All measurements account for incremental visitor spending, not local resident spending that is above and

beyond what they would have spent if not for this event taking place.

14 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other wotds, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.1-3,
incremental earnings of nearly $2.9 million and the equivalent of about 60 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.1-3
El of 49ers Game (Dec. 9) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $2,870,471
Employment 60

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the December 9, 2018 49ers game on the city of Santa Clara, city
of San José, and Santa Clara County is based on the various tax rates and fees described in Section 2.4. In addition
to economic impacts to local businesses, these local governments benefit from the operations of these events in
the form of tax revenues and fees. Exhibit 3.1-4 shows the various local taxes and fees relevant for this analysis.
Though other fiscal impacts were generated as a result of this spending, only the tax and fee categories detailed

below are measured in this report.
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Exhibit 3.1-4

Projected Tax & Fee Impacts from Spending Associated with 49ers Game (Dec. 9)

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use! NA $18,390 $18,058 $23,358 $59,807
Hotel Occupancy’ NA $53,828 $50,098 $25,410 $129,336
Rental Car’ NA NA $7,608 NA $7,608
Ticket Surcharge® $853,936 NA NA NA $853,936
City Parking Fees® NA $32,091 NA NA $32,091
Direct Fiscal Impact $853,936 $104,309 $75,765 $48,768 $1,082,778
Indirect Fiscal Impact S0 $32,228 $25,316 $23,390 $80,934

Total Incremental Tax Impact $853,936 $136,537 $101,081 $72,158 $1,163,712

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $854 thousand to SCSA, $104 thousand in
the city of Santa Clara, $76 thousand in San José, and $49 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the

three jurisdictions) nearly $81 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is over §1.16 million.'>

3.2 SEATTLE SEAHAWKS AT SAN FRANCISCO 49ERS (DEC. 16, 2018)

Just after the game, an electronic survey was emailed to attendees, resulting in 1,235 valid responses, representing
3,147 people. The resulting measurement error in the results that follow is 1.8%.'6 The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the visiting

team, media (both reporting the event and producing the event), vendors, sponsors, and the 49ers organization.

15 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
16 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
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3.21 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 59 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.61 for
incremental visitors.!” The average length of stay for each incremental visitor in the county was 1.65 days. The

typical incremental visitor spent $107 per day leading to $177 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $4.38 million, as shown in Exhibit 3.2-1 below.

Exhibit 3.2-1

Economic Impact of 49ers Game (Dec. 16) on Santa Clara County - Output

. . 1 ..

Projected Direct Spending Visitor Impact
Lodging $892,612
Rental Car $160,817
Transportation $735,359
Shopping $826,559
Food & Beverage $1,241,084
Entertainment $239,200
Miscellaneous $285,081

Total Incremental Visitor Spending Outside of Event $4,380,713

Business Spending $1,357,782

Total Direct Spending $5,738,495

Indirect Spending $2,500,098

Total Economic Impact $8,238,592

! Does not include impacts from spending within the event facilities.
Reported attendance was 68,836.

New incremental zndirect spending is about $2.5 million. Total economic impact, in terms of output, from
incremental visitors is approximately $8.2 million on Santa Clara County because of the December 16, 2018 49ers
game. All measurements account for incremental visitor spending, not local resident spending that is above and

beyond what they would have spent if not for this event taking place.

17 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other wotds, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.2-2,

incremental earnings of nearly $2.2 million and the equivalent of about 47 FTE jobs are created from the initial
spending in the local community.

Exhibit 3.2-2
El of 49ers Game (Dec. 16) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $2,227,272
Employment 47

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the December 16, 2018 49ers game on the city of Santa Clara,
city of San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In addition to
economic impacts to local businesses, these local governments benefit from the operations of these events in the
form of tax and fee revenues. Exhibit 3.2-3 shows the various local taxes relevant for this analysis. Though other

fiscal impacts were generated as a result of this spending only the tax and fee categories detailed below are measured
in this report.
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Exhibit 3.2-3

Projected Tax & Fee Impacts from Spending Associated with 49ers Game (Dec. 16)

Tax & Fee Catexo SC Stadium City of City of Santa Clara Total
EStY Authority Santa Clara San Jose County
Sales and Use! NA $13,495 $12,531 $16,399 $42,425
Hotel Occupancy? NA $45,048 $39,689 $20,345 $105,082
Rental Car® NA NA $4,901 NA $4,901
Ticket Surcha rge4 $850,504 NA NA NA $850,504
City Parking Fees® NA $32,091 NA NA $32,091
Direct Fiscal Impact $850,504 " $90,634 $57,121 $36,744 $1,035,003
Indirect Fiscal Impact S0 $24,972 $18,550 $17,340 $60,862

Total Incremental Tax Impact $850,504 $115,606 $75,671 $54,085 $1,095,866

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

%Includes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.
#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $851 thousand to SCSA, $91 thousand in the
city of Santa Clara, $57 thousand in San José, and $37 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the

three jurisdictions) about $61 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is nearly $1.10 million. !

3.3 2018 PAC-12 CHAMPIONSHIP FOOTBALL GAME (NOV. 30, 2018)

Just after the game, an electronic survey was emailed to attendees, resulting in 406 valid responses, representing
1,191 people. The resulting measurement error in the results that follow is 2.9%.' The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the
participating teams, media (both reporting the event and producing the event), vendors, sponsors, and the Pac-12

organization.

18 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
19 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
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3.31 Direct and Indirect Spending: Santa Clara County

Attendee Survey
Of the survey respondents, 61 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.17 for

incremental visitors.?’ The average length of stay for each incremental visitor in the county was 2.04 days. The

typical incremental visitor spent $117 per day leading to $238 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $2.43 million, as shown in Exhibit 3.3-1 below.

Exhibit 3.3-1

Economic Impact of Pac-12 Championship on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact
Lodging $544,939
Rental Car $120,115
Transportation $447,801
Shopping $322,920
Food & Beverage $628,183
Entertainment $232,576
Miscellaneous $132,990

Total Incremental Visitor Spending Outside of Event $2,429,524

Business Spending $1,283,889

Total Direct Spending $3,713,413

Indirect Spending $1,570,697

Total Economic Impact $5,284,110

! Does not include impacts from spending within the event facilities.
Reported attendance was 35,134.

New incremental zndirect spending is about $1.6 million. Total economic impact, in terms of output, from

incremental visitors is approximately $5.3 million on Santa Clara County because of the November 30, 2018 Pac-
12 Championship game. All measurements account for incremental visitor spending, not local resident spending
that is above and beyond what they would have spent if not for this event taking place.

20 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.3-2,
incremental earnings of nearly $1.5 million and the equivalent of about 31 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.3-2

Economic Impact of Pac-12 Championship on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $1,459,705
Employment 31

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the November 30, 2018 Pac-12 Championship game on the city
of Santa Clara, city of San José, and Santa Clara County is based on the various tax rates described in Section 2.4.
In addition to economic impacts to local businesses, these local governments benefit from the operations of these
events in the form of tax and fee revenues. Exhibit 3.3-3 shows the various local taxes relevant for this analysis.
Though other fiscal impacts were generated as a result of this spending only the tax and fee categories detailed

below are measured in this report.
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Exhibit 3.3-3

Projected Tax & Fee Impacts from Spending Associated with Pac-12 Championship

SC Stadium City of City of Santa Clara
Tax & Fee Category . Total
Authority Santa Clara San Jose County
Sales and Use’ NA $6,626 $9,182 $10,765 $26,572
Hotel Occupancy’ NA $22,070 $29,104 $13,327 $64,500
Rental Car’ NA NA $4,385 NA $4,385
Ticket Surcharge® $98,120 NA NA NA 498,120
City Parking Fees® NA $10,272 NA NA $10,272
Direct Fiscal Impact $98,120 $38,968 $42,670 $24,091 $203,849
Indirect Fiscal Impact S0 $12,590 $13,958 $11,689 $38,237

Total Incremental Tax Impact $98,120 $51,558 $56,628 $35,780 $242,086

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.
84 per ticket goes to the Stadium Authority.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $98 thousand to SCSA, $39 thousand in the
city of Santa Clara, $43 thousand in San José, and $24 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the
three jurisdictions) about $38 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is over §242 thousand.?!

3.4 REDBOX BOWL (DEC. 31, 2018)

Just after the game, an electronic survey was emailed to attendees, resulting in 317 valid responses, representing
1,171 people. The resulting measurement error in the results that follow is 2.9%.22 The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the
participating teams, media (both reporting the event and producing the event), vendors, sponsors, and the event

operator.

21 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
22 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
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3.41 Direct and Indirect Spending: Santa Clara County

Attendee Survey
Of the survey respondents, 66 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.09 for

incremental visitors.?> The average length of stay for each incremental visitor in the county was 1.89 days. The

typical incremental visitor spent $114 per day leading to $215 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $2.01 million, as shown in Exhibit 3.4-1 below.

Exhibit 3.4-1

Economic Impact of Redbox Bowl on Santa Clara County - Output

. . . 1 . .

Projected Direct Spending Visitor Impact
Lodging $424,527
Rental Car $101,722
Transportation $338,348
Shopping $290,151
Food & Beverage $502,850
Entertainment $291,518
Miscellaneous $129,211

Total Incremental Visitor Spending Outside of Event $2,078,326

Business Spending $1,350,718

Total Direct Spending $3,429,044

Indirect Spending 51,432,164

Total Economic Impact $4,861,208

! Does not include impacts from spending within the event facilities.
Reported attendance was 30,212.

New incremental indirect spending is about $1.4 million. Total economic impact, in terms of output, from
incremental visitors is approximately $4.9 million on Santa Clara County because of the December 31, 2018

Redbox Bowl. All measurements account for incremental visitor spending, not local resident spending that is

above and beyond what they would have spent if not for this event taking place.

Earnings and Employment
Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.4-2,

23 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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incremental earnings of nearly $1.4 million and the equivalent of about 30 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.4-2
Economic Impact of Redbox Bowl on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $1,351,236
Employment 30

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax impact of the December 31, 2018 Redbox Bowl on the city of Santa Clara, city of
San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In addition to economic
impacts to local businesses, these local governments benefit from the operations of these events in the form of tax
revenues. Exhibit 3.4-3 shows the various local taxes relevant for this analysis. Though other fiscal impacts were

generated as a result of this spending only the tax categories detailed below are measured in this report.

Exhibit 3.4-3

Projected Tax & Fee Impacts from Spending Associated with Redbox Bowl

Tax & Fee Catexo SC Stadium City of City of Santa Clara
EOrY Authority Santa Clara San Jose County
Sales and Use’ NA $8,166 $6,993 $9,628 $24,787
Hotel Occupancy2 NA $22,137 $17,972 $9,701 $49,809
Rental Car® NA NA $2,954 NA $2,954
Ticket Surcharge4 $117,936 NA NA NA $117,936
City Parking Fees® NA $9,658 NA NA $9,658
Direct Fiscal Impact $117,936 $39,961 $27,919 $19,329 $205,144
Indirect Fiscal Impact S0 $14,780 $10,126 $9,958 $34,865

Total Incremental Tax Impact $117,936 $54,741 $38,045 $29,287 $240,009

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
3 Rental car taxes collected by city of San Jose are reported here.
484 per ticket goes to the Stadium Authority.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categoties are about $118 thousand on SCSA, $40 thousand in
the city of Santa Clara, $28 thousand in San José, and $19 thousand in Santa Clara County because of the game.

Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the
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three jurisdictions) about $35 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is about $240 thousand.?*

3.5 2019 COLLEGE FOOTBALL PLAYOFF NATIONAL CHAMPIONSHIP (JAN. 7, 2019

Prior to the game, surveys were administered in person to those attending the game, resulting in 619 valid
responses, representing 1,445 people. The resulting measurement error in the results that follow is 2.6%.2> The
economic impact measurements based on this survey are described in this section. Additionally, there were impacts
from the participating teams, media (both reporting the event and producing the event), vendors, sponsors, and

the event operator.

3.51 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 70 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.25 for
incremental visitors.?¢ The average length of stay for each incremental visitor in the county was 3.88 days. The

typical incremental visitor spent $295 per day leading to $1,143 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are neatly $32 million, as shown in Exhibit 3.5-1 below.

24 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.

25 The measurement error is defined at the 95 percent confidence level and assumes random sampling.

26 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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Exhibit 3.5-1

Economic Impact of National Championship on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact
Lodging $8,185,628
Rental Car $2,050,192
Transportation $2,442,981
Shopping $4,188,189
Food & Beverage $10,811,221
Entertainment $2,160,793
Miscellaneous $1,881,487

Total Incremental Visitor Spending Outside of Event $31,720,492

Business Spending $32,431,022

Total Direct Spending $64,151,514

Indirect Spending $26,112,352

Total Economic Impact $90,263,865

! Does not include impacts from spending within the event facilities.
Reported attendance was 74,814.

New incremental indirect spending is about $26 million. Total economic impact, in terms of output, from

incremental visitors is approximately $90.3 million on Santa Clara County because of the 2019 College Football
Playoff National Championship. All measurements account for incremental visitor spending, not local resident
spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.5-2,
incremental earnings of nearly $25.6 million and the equivalent of about 594 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.5-2
Economic Impact of National Championship on Santa Clara County - Empl.

Type of Impact1 Visitor Impact
Earnings $25,584,100
Employment 594

! Does not include impacts from spending within the event facilities.
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Fiscal Impact

The new incremental direct tax impact of the 2019 College Football Playoft National Championship on the city of
Santa Clara, city of San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In
addition to economic impacts to local businesses, these local governments benefit from the operations of these
events in the form of tax revenues. Exhibit 3.5-3 shows the various local taxes relevant for this analysis. Though
other fiscal impacts were generated as a result of this spending only the tax categories detailed below are measured

in this report.

Exhibit 3.5-3

Projected Tax & Fee Impacts from Spending Associated with National Championship

Tax & Fee Catero SC Stadium City of City of Santa Clara
el Authority Santa Clara San Jose County
Sales and Use’ NA $77,879 $189,484 $234,851 $502,214
Hotel Occupancy? NA $215,613 $490,064 $241,653 $947,331
Rental Car’ NA NA $85,458 NA $85,458
Ticket Surcharge4 $262,188 NA NA NA $262,188
City Parking Fees’ NA $24,965 NA NA $24,965
Direct Fiscal Impact $262,188 $318,457 $765,006 $476,504 $1,822,155
Indirect Fiscal Impact S0 $136,131 $264,970 $234,579 $635,679

Total Incremental Tax Impact $262,188 $454,587 $1,029,976 $711,083 $2,457,834

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

%Includes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

444 per ticket goes to the Stadium Authority.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $262 thousand on SCSA, $318 thousand in
the city of Santa Clara, $765 thousand in San José, and $477 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the

three jurisdictions) about $636 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is about $2.46 million.?”

Additionally, and not part of the calculations above, the College Football Playoff National Championship donated
$1 million to support teachers in the Bay Area.

3.6 CLEVELAND BROWNS AT SAN FRANCISCO 49ERS (OCT. 7, 2019)

27 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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Just after the game, an electronic survey was emailed to attendees, resulting in 1,053 valid responses, representing
2,611 people. The resulting measurement error in the results that follow is 2.1%.2%6 The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the visiting

team, media (both reporting the event and producing the event), vendors, sponsors, and the 49ers organization.

3.61 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 57 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.45 for
incremental visitors.?? The average length of stay for each incremental visitor in the county was 2.17 days. The

typical incremental visitor spent $131 per day leading to $284 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $8.20 million, as shown in Exhibit 3.6-1 below.

Exhibit 3.6-1

Economic Impact of 49ers Game (Oct. 7, 2019) on Santa Clara County - Output

. . 1

Projected Direct Spending Visitor Impact
Lodging $1,708,991
Rental Car $405,145
Transportation $1,383,179
Shopping $1,228,173
Food & Beverage $1,851,530
Entertainment $1,166,573
Miscellaneous $452,742

Total Incremental Visitor Spending Outside of Event $8,196,333

Business Spending $1,234,228

Total Direct Spending $9,430,561

Indirect Spending $4,184,242

Total Economic Impact $13,614,803

! Does not include impacts from spending within the event facilities.
Reported attendance was 70,585.

New incremental zndirect spending is about $4.2 million. Total economic impact, in terms of output, from

incremental visitors and other incremental spending is approximately $13.6 million on Santa Clara Countv because

28 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
2 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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of the October 7, 2019 49ers game. All measurements account for incremental visitor spending, not local resident

spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.6-2,
incremental earnings of nearly $3.6 million and the equivalent of about 72 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.6-2
El of 49ers Game (Oct. 7, 2019) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $3,599,282
Employment 72

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the October 7, 2019 49ers game on the city of Santa Clara, city
of San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In addition to
economic impacts to local businesses, these local governments benefit from the operations of these events in the
form of tax and fee revenues. Exhibit 3.6-3 shows the various local taxes relevant for this analysis. Though other
tiscal impacts were generated as a result of this spending only the tax and fee categories detailed below are measured

in this report.
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Exhibit 3.6-3
Projected Tax & Fee Impacts from Spending Associated with 49ers Game (Oct. 7, 2019)

Tax & Fee Catego SC Stadium City of City of Santa Clara Total
e Authority Santa Clara San Jose County
Sales and Use® NA $15,980 $26,639 $30,901 $73,520
Hotel Occupancy? NA $61,133 $95,659 $43,934 $200,726
Rental Car® NA NA $15,713 NA $15,713
Ticket Surcharge® $1,010,483 NA NA NA $1,010,483
City Parking Fees® NA $32,091 NA NA $32,091
Direct Fiscal Impact $1,010,483 $109,204 $138,011 $74,835 $1,332,532
Indirect Fiscal Impact SO $29,624 $39,505 $32,732 $101,861

Total Incremental Tax Impact $1,010,483 $138,828 $177,516 $107,567 $1,434,394

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending by
the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
®Rental car taxes collected by city of San Jose are reported here.
#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $1.01 million to SCSA, $109 thousand in the
city of Santa Clara, §138 thousand in San José, and $75 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the
three jurisdictions) about $102 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is over $1.43 million.

30 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.7 GREEN BAY PACKERS AT SAN FRANCISCO 49ERS (NOV. 24, 2019)

Just after the game, an electronic survey was emailed to attendees, resulting in 965 valid responses, representing
2,386 people. The resulting measurement error in the results that follow is 2.3%.3! The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the visiting

team, media (both reporting the event and producing the event), vendors, sponsors, and the 49ers organization.

3.71 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 58 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.51 for
incremental visitors.?? The average length of stay for each incremental visitor in the county was 1.84 days. The

typical incremental visitor spent $164 per day leading to $302 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $10.00 million, as shown in Exhibit 3.7-1 below.

Exhibit 3.7-1
Economic Impact of 49ers Game (Nov. 24, 2019) on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact

Lodging $1,821,033
Rental Car $405,656
Transportation $1,688,767
Shopping $1,875,276
Food & Beverage $2,362,324
Entertainment $1,221,640
Miscellaneous $623,810
Total Incremental Visitor Spending Outside of Event $9,998,506
Business Spending $1,263,891
Total Direct Spending $11,262,398
Indirect Spending $5,036,536

Total Economic Impact $16,298,934

! Does not include impacts from spending within the event facilities.
Reported attendance was 71,500.

31 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
32 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $5.0 million. Total economic impact, in terms of output, from
incremental visitors and other incremental spending is approximately $16.3 million on Santa Clara County because

of the November 24, 2019 49ers game. All measurements account for incremental visitor spending, not local

resident spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.7-2,
incremental earnings of nearly $4.3 million and the equivalent of about 86 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.7-2
El of 49ers Game (Nov. 24, 2019) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $4,288,302
Employment 86

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the November 24, 2019 49ers game on the city of Santa Clara,
city of San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In addition to
economic impacts to local businesses, these local governments benefit from the operations of these events in the
form of tax and fee revenues. Exhibit 3.7-3 shows the various local taxes relevant for this analysis. Though other
fiscal impacts were generated as a result of this spending only the tax and fee categories detailed below are measured

in this report.
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Exhibit 3.7-3

Projected Tax & Fee Impacts from Spending Associated with 49ers Game (Nov. 24, 2019)

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use® NA $25,094 $28,756 $34,980 $88,830
Hotel Occupa ncy2 NA $82,552 $89,244 $42,768 $214,564
Rental Car® NA NA $13,706 NA $13,706
Ticket Surcha rge4 $1,366,908 NA NA NA $1,366,908
City Parking Fees’ NA $32,091 NA NA $32,091
Direct Fiscal Impact $1,366,908 $139,737 $131,706 $77,749 $1,716,099
Indirect Fiscal Impact SO $45,188 $41,426 $35,995 $122,609

Total Incremental Tax Impact $1,366,908 $184,925 $173,132 $113,743 $1,838,708

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
¥Rental car taxes collected by city of San Jose are reported here.
#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $1.37 million to SCSA, $140 thousand in the
city of Santa Clara, §132 thousand in San José, and $78 thousand in Santa Clara County because of the game.
Additionally, taxes are collected on the indirect spending that occurs because of the event. These total (across the

three jurisdictions) about $123 thousand and are based on the average taxes collected compared with spending that

takes place within the three jurisdictions. Overall, the total fiscal impact is over §1.84 million.

33 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.8 NFC CHAMPIONSHIP - GREEN BAY PACKERS AT SAN FRANCISCO 49ERS (JAN. 19, 2020)

Just after the game, an electronic survey was emailed to attendees, resulting in 1,381 valid responses, representing
3,251 people. The resulting measurement error in the results that follow is 1.8%.3* The economic impact
measurements based on this survey are described in this section. Additionally, there were impacts from the visiting

team, media (both reporting the event and producing the event), vendors, sponsors, and the 49ers organization.

3.81 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 58 percent were visitors to Santa Clara County who came specifically for the game and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.43 for
incremental visitors.?> The average length of stay for each incremental visitor in the county was 1.59 days. The

typical incremental visitor spent $150 per day leading to $238 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $8.01 million, as shown in Exhibit 3.8-1 below.

Exhibit 3.8-1

Economic Impact of 49ers Game (Jan. 19, 2020) on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact

Lodging $1,168,721
Rental Car $243,127
Transportation $1,551,354
Shopping $1,464,390
Food & Beverage $1,885,267
Entertainment $1,273,446
Miscellaneous $424,041
Total Incremental Visitor Spending Outside of Event $8,010,345
Business Spending $2,504,356
Total Direct Spending $10,514,701
Indirect Spending $4,567,456

Total Economic Impact $15,082,157

! Does not include impacts from spending within the event facilities.
Reported attendance was 72,211.

34 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
35 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $4.6 million. Total economic impact, in terms of output, from

incremental visitors and other incremental spending is approximately $15.1 million on Santa Clara Countv because

of the January 19, 2020 NFC Championship game. All measurements account for incremental visitor spending,

not local resident spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.8-2,
incremental earnings of nearly $4.0 million and the equivalent of about 86 FTE jobs are created from the initial

spending in the local community.

Exhibit 3.8-2
El of 49ers Game (Jan. 19, 2020) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $4,044,155
Employment 86

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact of the January 19, 2020 NFC Championship game on the city of
Santa Clara, city of San José, and Santa Clara County is based on the various tax rates described in Section 2.4. In
addition to economic impacts to local businesses, these local governments benefit from the operations of these
events in the form of tax and fee revenues. Exhibit 3.8-3 shows the various local taxes relevant for this analysis.
Though other fiscal impacts were generated as a result of this spending only the tax and fee categories detailed
below are measured in this report. There is no ticket surcharge generated at NFL playoff games, thus the exhibit

below does not include a column for Santa Clara Stadium Authority like the regular season games above.
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Exhibit 3.8-3

Projected Tax & Fee Impacts from Spending Associated with 49ers Game (Jan. 19, 2020)

Tax & Fee Category City of City of Santa Clara
Santa Clara San Jose County
Sales and Use' $22,233 $26,759 $34,412 $83,404
Hotel Occupancy2 $50,488 $56,286 $29,043 $135,817
Rental Car® NA $8,222 NA $8,222
City Parking Fees® $32,091 NA NA $32,091
Direct Fiscal Impact $104,812 $91,266 $63,455 $259,534
Indirect Fiscal Impact $39,051 $37,600 $34,539 $111,190
Total Incremental Tax Impact $143,863 $128,866 $97,994 $370,724

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending
(excluding spending by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
*Rental car taxes collected by city of San Jose are reported here.

“Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $105 thousand in the city of Santa Clara, $91
thousand in San José, and $63 thousand in Santa Clara County because of the game.’ Additionally, taxes are
collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
about $111 thousand and are based on the average taxes collected compared with spending that takes place within

the three jurisdictions. Overall, the total fiscal impact is about $371 thousand.?”

36 There are no payments to SCSA for this game because it is not a regular season NFL game or a non-NFL event.

37 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.9 THE COLDPLAY CONCERT AT LEVI’S STADIUM (MAY 15, 2022)

The analysis described in this section is primarily based on the surveys administered after the Coldplay concert that
took place at Levi’s Stadium on May 15, 2022. Just after the event, an electronic survey was emailed to attendees,
resulting in 1,447 valid responses, representing 3,206 people. The resulting measurement etror in the results that
follow is 1.8%.%® The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.91 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 56 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.30 for
incremental visitors.? The average length of stay for each incremental visitor in the county was 1.51 days. The

typical incremental visitor spent $126 per day leading to $191 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $2.75 million, as shown in Exhibit 3.9-1 below.

Exhibit 3.9-1
Economic Impact of Coldplay Concert on Santa Clara County - Output

Projected Direct Spending * Visitor Impact

Lodging $571,722
Rental Car $120,366
Transportation $606,633
Shopping $454,905
Food & Beverage $540,880
Entertainment $286,089
Miscellaneous $172,387
Total Incremental Visitor Spending Outside of Event $2,752,982
Business Spending $2,091,662
Total Direct Spending $4,844,644
Indirect Spending $2,018,052

Total Economic Impact $6,862,696

! Does not include impacts from spending within the event facilities.

38 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
3 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $2.0 million. Total economic impact, in terms of output, from
incremental visitors is approximately $6.9 million on Santa Clara County because of the May 15, 2022 Coldplay

concert. All measurements account for incremental visitor spending, not local resident spending that is above and

beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.9-2,
incremental earnings of approximately $1.9 million and the equivalent of about 42 FTE jobs ate created from the

initial spending in the local community.

Exhibit 3.9-2
El of Coldplay Concert on Santa Clara County - Employment

Type of Impact:l Visitor Impact
Earnings $1,933,674
Employment 42

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.9-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.9-3

Projected Tax & Fee Impacts from Spending Associated with Coldplay Concert

Tax & Fee Catego SC Stadium City of City of Santa Clara
EOY Authority Santa Clara San Jose County
Sales and Use’ NA $11,048 $8,448 $13,189 $32,685
Hotel Occupa ncy2 NA $41,722 $25,516 $15,704 $82,942
Rental Car® NA NA $3,210 NA $3,210
Ticket Surcha rge4 $202,052 NA NA NA $202,052
City Parking Fees’ NA $31,713 NA NA $31,713
Direct Fiscal Impact $202,052 $84,483 $37,174 $28,893 $352,601
Indirect Fiscal Impact SO $21,416 $13,102 $14,610 $49,127

Total Incremental Tax Impact $202,052 $105,899 $50,276 $43,503 $401,729

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
®Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $202,000 to SCSA, $84,000 in the city of
Santa Clara, $37,000 in San José, and $29,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)

more than $49,000 and are based on the average taxes collected compared with spending that takes place within

the three jurisdictions. Overall, the total fiscal impact is nearly $402,000.40

40 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.10 'THE GRUPO FIRME CONCERT AT LEVI’S STADIUM (JULY 2, 2022)

The analysis described in this section is primarily based on the surveys administered after the Grupo Firme concert
that took place at Levi’s Stadium on July 2, 2022. Just after the event, an electronic survey was emailed to attendees,
resulting in 411 valid responses, representing 1,919 people. The resulting measurement error in the results that
follow is 2.6%.# The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.101 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 61 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.37 for
incremental visitors.#?> The average length of stay for each incremental visitor in the county was 1.57 days. The

typical incremental visitor spent $153 per day leading to $241 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $2.25 million, as shown in Exhibit 3.10-1 below.

Exhibit 3.10-1
Economic Impact of Grupo Firme Concert on Santa Clara County - Output

Projected Direct Spending Visitor Impact
Lodging $329,591
Rental Car $68,450
Transportation $383,371
Shopping $233,259
Food & Beverage $577,606
Entertainment $445,440
Miscellaneous $210,456

Total Incremental Visitor Spending Outside of Event $2,248,172

Business Spending $2,370,442

Total Direct Spending $4,618,614

Indirect Spending $1,859,019

Total Economic Impact $6,477,632

! Does notinclude impacts from spending within the event facilities.

41 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
42 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $1.9 million. Total economic impact, in terms of output, from

incremental visitors is approximately $6.5 million on Santa Clara County because of the July 2, 2022 Grupo Firme
concert. All measurements account for incremental visitor spending, not local resident spending that is above and

beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.10-2,
incremental earnings of approximately $1.8 million and the equivalent of about 43 FTE jobs ate created from the

initial spending in the local community.

Exhibit 3.10-2
El of Grupo Firme Concert on Santa Clara County - Employment

Type of Impact’ Visitor Impact
Earnings $1,837,297
Employment 43

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.10-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.10-3

Projected Tax & Fee Impacts from Spending Associated with Grupo Firme Concert

Tax & Fee Catego SC Stadium City of City of Santa Clara
oty Authority Santa Clara San Jose County
Sales and Use' NA $12,162 $8,079 $13,171 $33,413
Hotel Occupa ncy2 NA $24,755 $13,113 $8,452 $46,320
Rental Car® NA NA $1,692 NA $1,692
Ticket Surcharge® $124,676 NA NA NA $124,676
City Parking Fees’ NA $15,337 NA NA $15,337
irect Fiscal Impact , ) ) . )
Di Fiscal | $124,676 $52,254 $22,884 $21,623 $221,437
Indirect Fiscal Impact SO $21,047 $11,185 $13,024 $45,256

Total Incremental Tax Impact $124,676 $73,301 $34,069 $34,647 $266,693

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
¥Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $125,000 to SCSA, $52,000 in the city of
Santa Clara, $23,000 in San José, and $22,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
more than $45,000 and are based on the average taxes collected compared with spending that takes place within
the three jurisdictions. Overall, the total fiscal impact is nearly $267,000.43

43 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.11 THE RED HOT CHILI PEPPERS CONCERT AT LEVI’S STADIUM (JULY 29, 2022)

The analysis described in this section is primarily based on the surveys administered after the Red Hot Chili Peppers
concert that took place at Levi’s Stadium on July 29, 2022. Just after the event, an electronic survey was emailed
to attendees, resulting in 1,124 valid responses, representing 2,701 people. The resulting measurement error in the
results that follow is 2.1%.% The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.111 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 61 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.48 for
incremental visitors.#> The average length of stay for each incremental visitor in the county was 1.55 days. The

typical incremental visitor spent $138 per day leading to $214 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $3.8 million, as shown in Exhibit 3.11-1 below.

Exhibit 3.11-1
Economic Impact of RHCP Concert on Santa Clara County - Output

Projected Direct Spending * Visitor Impact
Lodging $687,976
Rental Car $108,721
Transportation $774,682
Shopping $547,101
Food & Beverage $898,662
Entertainment $612,679
Miscellaneous $199,982

Total Incremental Visitor Spending Outside of Event $3,829,803

Business Spending $2,992,440

Total Direct Spending $6,822,244

Indirect Spending $2,823,296

Total Economic Impact $9,645,539

! Does not include impacts from spending within the event facilities.

4 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
45 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $2.8 million. Total economic impact, in terms of output, from

incremental visitors is approximately $9.6 million on Santa Clara County because of the Julv 29, 2022 Red Hot

Chili Peppers concert. All measurements account for incremental visitor spending, not local resident spending

that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.11-2,
incremental earnings of approximately $2.7 million and the equivalent of about 61 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.11-2
El of RHCP Concert on Santa Clara County - Employment

Type of Impact:l Visitor Impact
Earnings $2,698,306
Employment 61

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.11-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.11-3

Projected Tax & Fee Impacts from Spending Associated with RHCP Concert

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use* NA $13,575 $14,624 $21,629 $49,828
Hotel Occupancy’ NA $37,946 $32,672 $19,060 $89,678
Rental Car’ NA NA $3,380 NA $3,380
Ticket Surcharge® $183,908 NA NA NA $183,908
City Parking Fees® NA $30,123 NA NA $30,123
Direct Fiscal Impact $183,908 $81,644 $50,675 $40,689 $356,917
Indirect Fiscal Impact SO $24,793 $21,366 $22,572 $68,730

Total Incremental Tax Impact $183,908 $106,437 $72,041 $63,261 $425,647

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $184,000 to SCSA, $82,000 in the city of
Santa Clara, $51,000 in San José, and $41,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
more than $69,000 and are based on the average taxes collected compared with spending that takes place within
the three jurisdictions. Overall, the total fiscal impact is over $§426,000.46

46 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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312 THE WEEKND CONCERT AT LEVI’S STADIUM (AUGUST 27, 2022)

The analysis described in this section is primarily based on the surveys administered after The Weeknd concert
that took place at Levi’s Stadium on August 27, 2022. Just after the event, an electronic survey was emailed to
attendees, resulting in 1,043 valid responses, representing 2,424 people. The resulting measurement error in the
results that follow is 2.2%.47 The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.121 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 57 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.44 for
incremental visitors.*8 The average length of stay for each incremental visitor in the county was 1.53 days. The

typical incremental visitor spent $148 per day leading to $226 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $4.3 million, as shown in Exhibit 3.12-1 below.

Exhibit 3.12-1
Economic Impact of The Weeknd Concert on Santa Clara County - Output

Projected Direct Spending * Visitor Impact
Lodging $683,744
Rental Car $93,741
Transportation $803,151
Shopping $648,213
Food & Beverage $893,546
Entertainment $948,612
Miscellaneous $180,221

Total Incremental Visitor Spending Outside of Event $4,251,228

Business Spending $3,146,977

Total Direct Spending $7,398,205

Indirect Spending $3,072,060

Total Economic Impact $10,470,265

! Does not include impacts from spending within the event facilities.

47 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
48 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $3.1 million. Total economic impact, in terms of output, from

incremental visitors is approximately $10.5 million on Santa Clara County because of the August 27, 2022 The

Weeknd concert. All measurements account for incremental visitor spending, not local resident spending that is

above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.12-2,
incremental earnings of approximately $2.9 million and the equivalent of about 66 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.12-2
El of The Weeknd Concert on Santa Clara County - Employment

Type of Impact:l Visitor Impact
Earnings $2,906,740
Employment 66

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.12-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.12-3

Projected Tax & Fee Impacts from Spending Associated with The Weeknd Concert

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use* NA $17,802 $14,896 $22,327 $55,025
Hotel Occupancy’ NA $44,256 $29,595 $17,499 $91,350
Rental Car’ NA NA $2,630 NA $2,630
Ticket Surcharge® $195,204 NA NA NA $195,204
City Parking Fees® NA $33,825 NA NA $33,825
Direct Fiscal Impact $195,204 $95,883 $47,120 $39,826 $378,033
Indirect Fiscal Impact SO $31,343 $20,981 $22,463 $74,786

Total Incremental Tax Impact $195,204 $127,226 $68,101 $62,289 $452,820

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $195,000 to SCSA, $96,000 in the city of
Santa Clara, $47,000 in San José, and $40,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
more than $75,000 and are based on the average taxes collected compared with spending that takes place within
the three jurisdictions. Overall, the total fiscal impact is $453,000.4

49 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.13 THE MEXICO VS. COLOMBIA SOCCER MATCH AT LEVI’S STADIUM (SEPTEMBER 27, 2022)

The analysis described in this section is primarily based on the surveys administered after the Mexico vs. Colombia
soccer match that took place at Levi’s Stadium on September 27, 2022. After the event, an electronic survey was
emailed to attendees, resulting in 470 valid responses, representing 1,605 people. The resulting measurement error
in the results that follow is 2.6%. The economic impact measurements based on this survey are described in this

section. Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.131 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 54 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.49 for
incremental visitors.”! The average length of stay for each incremental visitor in the county was 1.21 days. The

ical incremental visitor spent $84 per dav leading to $102 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $2.4 million, as shown in Exhibit 3.13-1 below.

Exhibit 3.13-1
Economic Impact of Mexico vs. Colombia on Santa Clara County - Output

Projected Direct Spending * Visitor Impact
Lodging $244,221
Rental Car $62,285
Transportation $473,738
Shopping $360,994
Food & Beverage $683,554
Entertainment $356,294
Miscellaneous $192,456

Total Incremental Visitor Spending Outside of Event $2,373,542

Business Spending $1,545,012

Total Direct Spending $3,918,554

Indirect Spending $1,627,737

Total Economic Impact $5,546,291

! Does not include impacts from spending within the event facilities.

50 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
51 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other wotds, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $1.6 million. Total economic impact, in terms of output, from

incremental visitors is approximately $5.5 million on Santa Clara Countv because of the September 27, 2022 Mexico

vs. Colombia soccer match. All measurements account for incremental visitor spending, not local resident

spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.13-2,
incremental earnings of approximately $1.5 million and the equivalent of about 35 FTE jobs ate created from the

initial spending in the local community.

Exhibit 3.13-2
El of Mexico vs. Colombia on Santa Clara County - Employment

Type of Impact:l Visitor Impact
Earnings $1,533,238
Employment 35

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.13-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.13-3

Projected Tax & Fee Impacts from Spending Associated with Mexico vs. Colombia

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use* NA $10,611 $8,884 $9,801 $29,296
Hotel Occupancy’ NA $20,772 $13,788 $6,049 $40,609
Rental Car’ NA NA $1,898 NA $1,898
Ticket Surcharge® $255,756 NA NA NA $255,756
City Parking Fees® NA $30,362 NA NA $30,362
Direct Fiscal Impact $255,756 $61,745 $24,571 $15,850 $357,922
Indirect Fiscal Impact SO $18,031 $12,077 $9,517 $39,626

Total Incremental Tax Impact $255,756 SYENI $36,648 $25,367 $397,547

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $256,000 to SCSA, $62,000 in the city of
Santa Clara, $25,000 in San José, and $16,000 in Santa Clara County because of the event. Additionally, taxes are
collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
almost $40,000 and are based on the average taxes collected compared with spending that takes place within the
three jurisdictions. Overall, the total fiscal impact is nearly $398,000.52

52 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.14 THE ELTON JOHN CONCERT AT LEVI’S STADIUM (OCTOBER 8, 2022)

The analysis described in this section is primarily based on the surveys administered after the Elton John concert
that took place at Levi’s Stadium on October 8, 2022. After the event, an electronic survey was emailed to
attendees, resulting in 1,965 valid responses, representing 4,612 people. The resulting measurement error in the
results that follow is 1.8%.53 The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.141 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 64 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.35 for
incremental visitors.>* The average length of stay for each incremental visitor in the county was 1.50 days. The

typical incremental visitor spent $154 per day leading to $230 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $4.1 million, as shown in Exhibit 3.14-1 below.

Exhibit 3.14-1
Economic Impact of the Elton John Concert on Santa Clara County - Output

Projected Direct Spending Visitor Impact

Lodging $832,553
Rental Car $104,781
Transportation $878,322
Shopping $542,748
Food & Beverage $1,047,193
Entertainment $562,340
Miscellaneous $166,930
Total Incremental Visitor Spending Outside of Event $4,134,866
Business Spending $2,596,424
Total Direct Spending $6,731,290
Indirect Spending $2,821,959

Total Economic Impact $9,553,249

! Does notinclude impacts from spending within the event facilities.

53 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
5+ Each respondent was asked about how many people he/she was answering the survey on behalf of. In other wotds, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $2.8 million. Total economic impact, in terms of output, from

incremental visitors is approximately $9.5 million on Santa Clara County because of the October 8, 2022 Elton
[ohn concert. All measurements account for incremental visitor spending, not local resident spending that is above

and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.14-2,
incremental earnings of approximately $2.6 million and the equivalent of about 58 FTE jobs ate created from the

initial spending in the local community.

Exhibit 3.14-2
El of the Elton John Concert on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $2,646,279
Employment 58

' Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.14-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

report.
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Exhibit 3.14-3

Projected Tax & Fee Impacts from Spending Associated with the Elton John Concert

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use* NA $14,923 $12,193 $20,493 $47,609
Hotel Occupa ncy2 NA $53,224 $34,648 $23,044 $110,916
Rental Car’ NA NA $2,809 NA $2,809
Ticket Surcharge® $176,536 NA NA NA $176,536
City Parking Fees® NA $35,695 NA NA $35,695
Direct Fiscal Impact $176,536 $103,842 $49,649 $43,538 $373,565
Indirect Fiscal Impact SO $28,173 518,416 $22,109 $68,698

Total Incremental Tax Impact $176,536 $132,015 $68,065 $65,646 $442,262

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $177,000 to SCSA, $104,000 in the city of
Santa Clara, $50,000 in San José, and $44,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)
more than $69,000 and are based on the average taxes collected compared with spending that takes place within
the three jurisdictions. Overall, the total fiscal impact is over $442,000.>

55 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.15 KANSAS Cr1y CHIEFS AT SAN FRANCISCO 49ERS AT LEVI’S STADIUM (OCTOBER 23, 2022)

The analysis described in this section is primarily based on the surveys administered after the NFL game that took
place at Levi’s Stadium on October 23, 2022. After the event, an electronic survey was emailed to attendees,
resulting in 714 valid responses, representing 1,697 people. The resulting measurement error in the results that
follow is 2.4%.% The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.151 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 63 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.40 for
incremental visitors.>” The average length of stay for each incremental visitor in the county was 1.64 days. The

typical incremental visitor spent $175 per day leading to $288 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $10.0 million, as shown in Exhibit 3.15-1 below.

Exhibit 3.15-1
Economic Impact of the Chiefs at 49ers Game on Santa Clara County - Output

Projected Direct Spending !

Visitor Impact

Lodging $1,734,715
Rental Car $538,166
Transportation $1,656,658
Shopping $1,747,279
Food & Beverage $2,351,285
Entertainment $1,387,820
Miscellaneous $566,258
Total Incremental Visitor Spending Outside of Event $9,982,182
Business Spending $2,467,059
Total Direct Spending $12,449,241
Indirect Spending $5,455,049

Total Economic Impact $17,904,290

! Does not include impacts from spending within the event facilities.

56 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
57 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other wortds, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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New incremental zndirect spending is about $5.5 million. Total economic impact, in terms of output, from

incremental visitors and business spending is approximately $17.9 million on Santa Clara County because of the

October 23, 2022 NFI game. All measurements account for incremental visitor spending, not local resident

spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.15-2,
incremental earnings of approximately $4.8 million and the equivalent of about 99 FTE jobs ate created from the

initial spending in the local community.

Exhibit 3.15-2

Economic Impact of the Chiefs at 49ers Game on Santa Clara County - Output

Type of Impact1 Visitor Impact
Earnings $4,781,053
Employment 99

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.15-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

repott.
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Exhibit 3.15-3

Projected Tax & Fee Impacts from Spending Associated with the Chiefs at 49ers Game

Tax & Fee Catego SC Stadium City of City of Santa Clara
i Authority Santa Clara San Jose County
Sales and Use! NA $26,061 $32,109 $41,412 $99,582
Hotel Occupancy’ NA $90,057 $88,192 $45,116 $223,365
Rental Car’ NA NA $18,331 NA $18,331
Ticket Surcharge® $1,675,010 NA NA NA $1,675,010
City Parking Fees® NA $31,257 NA NA $31,257
Direct Fiscal Impact $1,675,010 $147,375 $138,633 $86,528 $2,047,546
Indirect Fiscal Impact S0 $45,892 $45,234 $41,671 $132,798

Total Incremental Tax Impact $1,675,010 $193,267 $183,867 $128,199 $2,180,343

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

?Includes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $1.68 million to SCSA, $147,000 in the city
of Santa Clara, $139,000 in San José, and $87,000 in Santa Clara County because of the NFL game. Additionally,
taxes are collected on the indirect spending that occurs because of the event. These total (across the three

jurisdictions) more than $132,000 and are based on the average taxes collected compared with spending that takes

place within the three jurisdictions. Overall, the total fiscal impact is over §2.18 million.>

58 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.16  MIAMI DOLPHINS AT SAN FRANCISCO 49ERS AT LEVI’S STADIUM (DECEMBER 4, 2022)

The analysis described in this section is primarily based on the surveys administered after the NFL game that took
place at Levi’s Stadium on December 4, 2022. After the event, an electronic survey was emailed to attendees,
resulting in 852 valid responses, representing 2,064 people. The resulting measurement error in the results that
follow is 2.2%.% The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.161 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 71 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.53 for
incremental visitors.®" The average length of stay for each incremental visitor in the county was 1.99 days. The

typical incremental visitor spent $126 per day leading to $251 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $8.0 million, as shown in Exhibit 3.16-1 below.

Exhibit 3.16-1
Economic Impact of the Dolphins at 49ers Game on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact
Lodging $1,553,541
Rental Car $488,026
Transportation $1,753,588
Shopping $1,710,547
Food & Beverage $488,026
Entertainment $1,314,123
Miscellaneous $677,756

Total Incremental Visitor Spending Outside of Event $7,985,607

Business Spending $2,441,420

Total Direct Spending $10,427,027

Indirect Spending $4,570,091

Total Economic Impact $14,997,118

! Does not include impacts from spending within the event facilities.

% The measurement error is defined at the 95 percent confidence level and assumes random sampling.
6 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.

SprtsEconomics



Levi’'s Stadium — Economic Impact Analysis 62

New incremental zndirect spending is about $4.6 million. Total economic impact, in terms of output, from

incremental visitors and business spending is approximately $15.0 million on Santa Clara County because of the

December 4, 2022 NFL game. All measurements account for incremental visitor spending, not local resident

spending that is above and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.16-2,
incremental earnings of approximately $4.1 million and the equivalent of about 82 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.16-2

Economic Impact of the Dolphins at 49ers Game on Santa Clara County - Output

Type of Impact1 Visitor Impact

Earnings $4,111,580
Employment 82

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.16-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

repott.
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Exhibit 3.16-3

Projected Tax & Fee Impacts from Spending Associated with the Dolphins at 49ers Game

SC Stadium City of City of Santa Clara
Tax & Fee Category ) Total
Authority Santa Clara San Jose County
Sales and Use* NA $18,743 $22,556 $32,927 $74,226
Hotel Occupancy’ NA $78,989 $75,911 $43,748 $198,648
Rental Car’ NA NA $15,838 NA $15,838
Ticket Surcharge® $1,041,242 NA NA NA $1,041,242
City Parking Fees® NA $39,189 NA NA $39,189
Direct Fiscal Impact $1,041,242 $136,921 $114,304 $76,675 $1,369,143
Indirect Fiscal Impact SO $37,503 $36,104 $37,647 $111,254

Total Incremental Tax Impact $1,041,242 $174,424 $150,409 $114,322 $1,480,397

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $1.04 million to SCSA, $137,000 in the city
of Santa Clara, $114,000 in San José, and $77,000 in Santa Clara County because of the NFL game. Additionally,
taxes are collected on the indirect spending that occurs because of the event. These total (across the three

jurisdictions) more than $111,000 and are based on the average taxes collected compared with spending that takes

place within the three jurisdictions. Overall, the total fiscal impact is over §1.48 million.%!

61 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.17 LOoS ANGELES FOOTBALL CLUB AT SAN JOSE EARTHQUAKES AT LEVI’S STADIUM (MAY 6,
2023)

The analysis described in this section is primarily based on the surveys administered after the LAFC at SJ
Earthquakes soccer match that took place at Levi’s Stadium on May 6, 2023. After the event, an electronic survey
was emailed to attendees, resulting in 420 valid responses, representing 1,210 people. The resulting measurement
error in the results that follow is 2.1%.92 The economic impact measurements based on this survey are described

in this section. Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.171 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 39 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.12 for
incremental visitors.> The average length of stay for each incremental visitor in the county was 1.1 days. The

typical incremental visitor spent $55 per day leading to $61 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $1.8 million, as shown in Exhibit 3.17-1 below.

Exhibit 3.17-1
Economic Impact of Quakes vs. LAFC on Santa Clara County - Output

Projected Direct Spending Visitor Impact
Lodging $41,345
Rental Car $4,359
Transportation $203,044
Shopping $62,175
Food & Beverage $206,466
Entertainment $85,250
Miscellaneous $34,668

Total Incremental Visitor Spending Outside of Event $637,306

Business Spending $1,210,530

Total Direct Spending $1,847,836

Indirect Spending $723,242

Total Economic Impact $2,571,079

! Does notinclude impacts from spending within the event facilities.

New incremental zndirect spending is about $723,000. Total economic impact, in terms of output, from incremental
visitors is approximately $2.6 million on Santa Clara County because of the May 6, 2023 Earthquakes vs. LAFC

92 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
63 Hach respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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soccer match. All measurements account for incremental visitor spending, not local resident spending that is above

and beyond what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.17-2,
incremental earnings of approximately $748,000 and the equivalent of about 18 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.17-2

El of Quakes vs. LAFC on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $748,323
Employment 18

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.17-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

repott.
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Exhibit 3.17-3

Projected Tax & Fee Impacts from Spending Associated with Quakes vs. LAFC Match

Tax & Fee Category SC Stadi}xm City of City of Santa Clara Total
Authority Santa Clara San Jose County
Sales and Use* NA $3,267 $3,561 $6,463 $13,291
Hotel Occupa ncy2 NA $2,479 $2,164 $1,547 $6,190
Rental Car® NA NA $127 NA $127
Ticket Surcharge4 $171,680 NA NA NA $171,680
City Parking Fees® NA $30,000 NA NA $30,000
Direct Fiscal Impact $171,680 $35,746 $5,851 $8,010 $221,287
Indirect Fiscal Impact SO $5,864 $5,114 $6,630 $17,607
Total Incremental Tax Impact $171,680 $41,610 $10,965 $14,639 $238,894

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $172,000 to SCSA, $36,000 in the city of
Santa Clara, $5,800 in San José, and $8,000 in Santa Clara County because of the event. Additionally, taxes are
collected on the indirect spending that occurs because of the event, which (across the three jurisdictions) totals
nearly $18,000.¢ Overall, the total fiscal impact is nearly $239,000.6>

64 This is based on the average taxes collected compared with spending that takes place within the three jurisdictions.
9 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.18 THE 2023 CONCACAF GoLD Cur AT LEVI’S STADIUM (JULY 2, 2023)

The analysis described in this section is primarily based on the surveys administered after the 2023 Concacaf Gold

Cup that took place at Levi’s Stadium on July 2, 2023. After the event, an electronic survey was emailed to
attendees, resulting in 488 valid responses, representing 2,422 people. The resulting measurement etror in the
results that follow is 1.9%.9 The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.181 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 61 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 3.61 for
incremental visitors.®” The average length of stay for each incremental visitor in the county was 1.18 days. The

ical incremental visitor spent $89 per dav leading to $105 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $3.5 million, as shown in Exhibit 3.18-1 below.

Exhibit 3.18-1

Economic Impact of 2023 Concacaf Gold Cup on Santa Clara County - Output

. . 1 . e

Projected Direct Spending Visitor Impact
Lodging $195,753
Rental Car $41,367
Transportation $430,453
Shopping $293,150
Food & Beverage $606,075
Entertainment $229,961
Miscellaneous $94,906

Total Incremental Visitor Spending Outside of Event $1,891,665

Business Spending $1,634,912

Total Direct Spending $3,526,577

Indirect Spending $1,449,062

Total Economic Impact $4,975,639

! Does not include impacts from spending within the event facilities.

New incremental zndirect spending is over $1.4 million. Total economic impact, in terms of output, from

incremental visitors is approximately $5.0 million on Santa Clara County because of the 2023 Concacaf Gold Cup.

% The measurement error is defined at the 95 percent confidence level and assumes random sampling.
67 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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All measurements account for incremental visitor spending, not local resident spending that is above and beyond

what they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.18-2,
incremental earnings of approximately $1.4 million and the equivalent of about 32 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.18-2

El of 2023 Concacaf Gold Cup on Santa Clara County - Employment

Type of Impact® Visitor Impact
Earnings $1,391,235
Employment 32

! Does notinclude impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.18-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

repott.
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Exhibit 3.18-3

Projected Tax & Fee Impacts from Spending Associated with 2023 CONCACAF Gold Cup

Tax & Fee Category SC Stadi}xm City of City of Santa Clara Total
Authority Santa Clara San Jose County
Sales and Use! NA $7,704 $7,775 $11,254 $26,733
Hotel Occupancy’ NA $11,292 $9,086 $5,200 $25,578
Rental Car® NA NA $1,264 NA $1,264
Ticket Surcha rge4 $249,524 NA NA NA $249,524
City Parking Fees® NA $30,000 NA NA $30,000
Direct Fiscal Impact $249,524 $48,996 $18,125 $16,454 $333,099
Indirect Fiscal Impact SO $13,351 $10,780 $11,145 $35,276
Total Incremental Tax Impact $249,524 $62,347 $28,905 $27,599 $368,375

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.

! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $250,000 to SCSA, $49,000 in the city of
Santa Clara, $18,000 in San José, and $16,000 in Santa Clara County because of the event. Additionally, taxes are
collected on the indirect spending that occurs because of the event, which (across the three jurisdictions) totals
nearly $35,000.98 Overall, the total fiscal impact is nearly $368,000.6

8 This is based on the average taxes collected compared with spending that takes place within the three jurisdictions.
9 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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3.19 TAYLOR SWIFT CONCERTS AT LEVI’S STADIUM (JULY 28 & 29, 2023)

The analysis described in this section is primarily based on the surveys administered after the Taylor Swift concerts
that took place at Levi’s Stadium on July 28 & 29, 2023. After both events, an electronic survey was emailed to
attendees, resulting in 3,881 valid responses, representing 9,269 people. The resulting measurement error in the
results that follow is 1.4%.70 The economic impact measurements based on this survey are described in this section.

Additionally, there were impacts from the visiting artists, and the 49ers organization.

3.191 Direct and Indirect Spending: Santa Clara County

Attendee Survey

Of the survey respondents, 70 percent were visitors to Santa Clara County who came specifically for the event and
their trip did not replace another visit. The average size of the paying party represented in each survey is 2.43 for
incremental visitors.”! The average length of stay for each incremental visitor in the county was 1.82 days. The

typical incremental visitor spent $182 per day leading to $332 in spending for the entire trip to Santa Clara County.

Based on these findings from the survey analysis, the total direct expenditures by incremental visitors to Santa

Clara County are $19.2 million, as shown in Exhibit 3.19-1 below.

Exhibit 3.19-1

Economic Impact of Taylor Swift Concerts on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact

Lodging $3,864,500
Rental Car $513,964
Transportation $3,476,717
Shopping $3,616,947
Food & Beverage $3,662,321
Entertainment $3,292,178
Miscellaneous $770,404
Total Incremental Visitor Spending Outside of Event $19,197,031
Business Spending $4,020,111
Total Direct Spending $23,217,142
Indirect Spending $10,290,737

Total Economic Impact $33,507,879

! Does not include impacts from spending within the event facilities.

New incremental indirect spending is about $10.3 million. Total economic impact, in terms of output, is

approximately $33.5 million on Santa Clara County because of the July 28 & 29, 2023 Taylor Swift concerts. All

70 The measurement error is defined at the 95 percent confidence level and assumes random sampling.
71 Each respondent was asked about how many people he/she was answering the survey on behalf of. In other words, if the respondent
was traveling with her spouse and two children and answered spending questions on their behalf, the party size is 4.
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measurements account for incremental visitor spending, not local resident spending that is above and beyond what

they would have spent if not for this event taking place.

Earnings and Employment

Portions of the initial round of spending from the direct economic impact goes to pay employees and others
directly as earnings (see Section 2.2 above for an explanation of the methodology). As shown in Exhibit 3.19-2,
incremental earnings of approximately $8.9 million and the equivalent of about 182 FTE jobs are created from the

initial spending in the local community.

Exhibit 3.19-2
El of Taylor Swift Concerts on Santa Clara County - Employment

Type of Impact:l Visitor Impact
Earnings $8,896,762
Employment 182

! Does not include impacts from spending within the event facilities.

Fiscal Impact

The new incremental direct tax and fee impact on the city of Santa Clara, city of San José, and Santa Clara County
is based on the various tax rates and fees described in Section 2.4. In addition to economic impacts to local
businesses, these local governments benefit from the operations of these events in the form of tax revenues and
fees. Exhibit 3.19-3 shows the various local taxes and fees relevant for this analysis. Though other fiscal impacts
were generated as a result of this spending, only the tax and fee categories detailed below are measured in this

repott.
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Exhibit 3.19-3

Projected Tax & Fee Impacts from Spending Associated with 2023 Taylor Swift Concerts

Tax & Fee Category SC Stadi}xm City of City of Santa Clara Total
Authority Santa Clara San Jose County
Sales and Use* NA $43,184 $53,301 $85,718 $182,203
Hotel Occupa ncy2 NA g $181,826 " $178,120 4 $113,787 $473,733
Rental Car® NA NA $16,257 NA $16,257
Ticket Surcha rge4 $482,424 NA NA NA $482,424
City Parking Fees® NA $60,000 NA NA $60,000
Direct Fiscal Impact $482,424 $285,010 $247,678 $199,505 $1,214,617
Indirect Fiscal Impact SO $80,251 $79,241 $91,026 $250,518
Total Incremental Tax Impact $482,424 $365,261 $326,920 $290,531 $1,465,135

NOTE: This analysis excludes ground and performance rent that SCSA pays to the City of Santa Clara. This will be tallied and included
on an annualized basis.
! Does not include impacts from spending inside of event areas. Includes taxable impacts from business spending (excluding spending
by the event organizer).

ZIncludes taxes collected on lodging expenditures by spectators.
3Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL
events.

> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

Direct taxes and fees on the aforementioned tax categories are about $482,000 to SCSA, $285,000 in the city of
Santa Clara, $248,000 in San José, and $200,000 in Santa Clara County because of the concert. Additionally, taxes
are collected on the indirect spending that occurs because of the event. These total (across the three jurisdictions)

more than $250,000 and are based on the average taxes collected compared with spending that takes place within

the three jurisdictions. Overall, the total fiscal impact is over $1.47 million.”

72 These fiscal impacts do not include any allocated fiscal impacts such as property taxes, facility rental, etc. These are analyzed in Section
4.0.
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4.0 ECONOMIC IMPACT OF LEVI’S STADIUM IN 2022-23, 2023-24 THROUGH JULY 2023, AND
SINCE OPENING

Levi’s Stadium opened in the summer of 2014. Since then, it has hosted many large-scale events such as
professional and intercollegiate football games, soccer matches, concerts, and action sports events, as well as over
one thousand smaller events drawing hundreds or thousands of patrons for corporate and celebratory reasons.
Each of these events has generated local economic impact on the surrounding community. This Section 4.0
provides an analysis of the economic impact of Levi’s Stadium during 2022-23, 2023-24 (but up through July 2023),

and then an estimate of the total impact since the venue opened.”

4.1 ECONOMIC IMPACT OF LEVI’S STADIUM DURING 2022-23

As shown in Exhibit 4.1-1 below, the economic impact on Santa Clara County (inclusive of the cities of Santa
Clara and San José) is over $124 million in direct spending from incremental visitors and an additional $55 million
in spending by visiting teams, event owners, media, sponsors, vendors, the 49ers organization (and stadium and
management organizations). After accounting for the indirect spending, the total economic impact is over $251
million in 2022-23. This primarily comes from more than 1 million attendees to the 19 major events as well as a

multitude of special/cotrporate events that took place at Levi’s Stadium.

Exhibit 4.1-1

Economic Impact of Levi's Stadium (2022) on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact

Lodging $23,020,647
Rental Car $6,208,288
Transportation $23,357,436
Shopping $21,672,590
Food & Beverage $23,144,063
Entertainment $18,686,554
Miscellaneous $7,950,548
Total Incremental Visitor Spending Outside of Event $124,040,126
Business Spending $55,050,467
Total Direct Spending $179,090,593
Indirect Spending $71,992,010

Total Economic Impact $251,082,603

! Does not include impacts from spending within the event facilities.

73 The fiscal year runs from April through March.
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A portion of this incremental impact leads to earnings by local residents, as shown in Exhibit 4.1-2 at nearly $65

million as well as the equivalent of nearly 1,350 FTE jobs.

Exhibit 4.1-2

El of Levi's Stadium (2022) on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings S64,648,386
Employment 1,348

! Does not include impacts from spending within the event facilities.

The impact of Levi’s Stadium in 2022-23 on local governments and their agencies is shown below in Exhibit 4.1-

3. As can be seen, SCSA has received nearly $38 million in ticket surcharges and rent that would not have occurred

had Levi’s Stadium not been built. The city of Santa Clara has received neatly $3.3 million from sales and hotel

taxes, net parking revenue, rent, and additional taxes. Additionally, San José and Santa Clara County have received

combined nearly $12 million driven by property and possessory interest taxes, sales, hotel, and rental car taxes.
The total fiscal impact is neatly $54 million in 2022-23.

Exhibit 4.1-3

Fiscal Impact of Levi's Stadium in 2022

Tax & Fee Category SC Stadi.um City of City of Santa Clara
Authority Santa Clara San Jose County

Sales and Use’ NA $354,767 $397,957 $534,388
Hotel Occupancy® NA $1,167,636 $1,140,502 $605,781
Rental Car® NA NA $206,551 NA
Ticket Surcha rge4 $12,895,976 NA NA NA
Net Parking Revenue’ NA $619,677 NA NA
Possessory interest tax® NA NA NA $6,396,192
Property tax’ NA NA NA $2,429,983
Ground and Performance Rent/Stadium Rent® $24,762,000 $460,000 NA NA

Direct Fiscal Impact $37,657,976 $2,602,080 $1,745,010 $9,966,344

Indirect Fiscal Impact S0 $696,697 $593,223 $564,188

Total Incremental Tax Impact $37,657,976 $3,298,776 $2,338,233 $10,530,532

Total

$1,287,113
$2,913,918
$206,551
$12,895,976
$619,677
$6,396,192
$2,429,983
$25,222,000

$51,971,409
$1,854,108

$53,825,517

*Does not include impacts from spending inside of event areas.

%Includes taxes collected on lodging expenditures by spectators.

®Rental car taxes collected by city of San Jose are reported here.

410% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL events.
*Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.
®Estimated payment of possessory interest tax (property tax) paid by StadCo to the County.

” Property taxes on business property owned by the 49ers.

8Rent paid by 49ers (stadium co.) to SCSA and SCSA to the city of Santa Clara.
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4.2 ECONOMIC IMPACT OF LEVI’S STADIUM DURING 2023-24 THROUGH JULY 2023

As shown in Exhibit 4.2-1 below, the economic impact on Santa Clara County (inclusive of the cities of Santa
Clara and San José) is estimated to be over $33 million in direct spending from incremental visitors and an
additional $11 million in spending by visiting teams, event owners, media, sponsors, vendors, the 49ers
organization (and stadium and management organizations). After accounting for the indirect spending, the total
economic impact is over $46 million through July 2023. However, this analysis does not yet include the upcoming
49ers season as well as additional concerts and other events. It is limited to the period April-July 2023 (as part of
the 2023-24 fiscal year).

Exhibit 4.2-1

Economic Impact of Levi's Stadium (2023 through July) on Santa Clara County - Output

. . . 1 . e

Projected Direct Spending Visitor Impact
Lodging $4,137,330
Rental Car $568,803
Transportation $4,179,526
Shopping $4,025,090
Food & Beverage $4,574,873
Entertainment $3,659,519
Miscellaneous $928,135

Total Incremental Visitor Spending Outside of Event $22,073,277

Business Spending $11,399,049

Total Direct Spending $33,472,326

Indirect Spending $12,701,196

Total Economic Impact $46,173,522

! Does not include impacts from spending within the event facilities.

A portion of this incremental impact has led to earnings by local residents, as shown in Exhibit 4.2-2 at more than

$11 million as well as the equivalent of nearly 237 FTE jobs.

Exhibit 4.2-2
El of Levi's Stadium (2023 through July) on Santa Clara County - Employment

1 . e

Type of Impact Visitor Impact
Earnings $11,260,649
Employment 237

! Does not include impacts from spending within the event facilities.
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The impact of Levi’s Stadium in 2023-24 (through July 2023) on local governments and their agencies is shown
below in Exhibit 4.2-3. As can be seen, SCSA has received nearly $12 million in ticket surcharges and rent that
would not have occurred had Levi’s Stadium not been built. The city of Santa Clara has received more than
$975,000 from sales and hotel taxes, city parking fees, rent, and additional taxes. Additionally, San José and Santa
Clara County have received combined $9.7 million driven by property and possessory interest taxes, sales, hotel,
and rental car taxes. The total fiscal impact is $22.6 million through July 2023 (and expected to be approximately
$55 million in 2023-24 once the fiscal year ends in March 2024).

Exhibit 4.2-3

Fiscal Impact of Levi's Stadium in 2023 through July

Tax & Fee Category SC Stadi.um City of City of Santa Clara Total
Authority Santa Clara San Jose County

Sales and Use' NA $55,707 $65,937 $104,869 $226,513
Hotel Occupa n(:y2 NA $198,861 $191,387 $121,419 $511,667
Rental Car® NA NA $17,925 NA $17,925
Ticket Surcha rge4 $903,628 NA NA NA $903,628
City Parking Fees’ NA $124,442 NA NA $124,442
Possessory interest tax® NA NA NA $6,460,154 $6,460,154
Property tax’ NA NA NA $2,573,802 $2,573,802
Ground and Performance Rent/Stadium Rent® $11,006,000 $495,000 NA NA $11,501,000

Direct Fiscal Impact $11,909,628 $874,010 $275,249 $9,260,244 $22,319,132

Indirect Fiscal Impact SO $102,314 $96,902 $110,193 $309,409

Total Incremental Tax Impact $11,909,628 $976,324 $372,151 $9,370,437 $22,628,541

! Does not include impacts from spending inside of event areas.

%Includes taxes collected on lodging expenditures by spectators.

®Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL events.
> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

®Estimated payment of possessory interest tax (property tax) paid by StadCo to the County.

7 Property taxes on business property owned by the 49ers.

8Rent paid by 49ers (stadium co.) to SCSA and SCSA to the city of Santa Clara.

4.3 ECONOMIC IMPACT OF LEVI’S STADIUM SINCE OPENING IN SUMMER 2014

During 2014-15 through July 2023, Levi’s Stadium has welcomed over 8.7 million people to visit for approximately
155 major events (including Super Bowl 50) and nearly one thousand special/corporate events.” These events
have provided substantial impacts to the local community and government agencies. As shown in Exhibit 4.3-1,
total incremental spending is over $1.0 billion by visiting patrons who came to town because of the events.
Combined with commensurate spending by visiting teams/artists/athletes, sponsors, media, event owners,
vendors, the San Francisco 49ers, and the stadium company, and the re-spending of those dollars via the multiplier

effect, total economic impact since opening for Levi’s Stadium is just over $2.0 billion.

" This includes the 2020 fiscal year (April 2020 — March 2021) that essentially resulted in zero events and visitors due to the COVID-19
pandemic. The pandemic hit the sports event and venue industry particulatly hard compared to the rest of the economy.
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Exhibit 4.3-1

El of Levi's Stadium since Opening Through July 2023 on Santa Clara County - Output

Projected Direct Spending ! Visitor Impact
Lodging $217,744,884
Rental Car $44,030,590
Transportation $151,162,509
Shopping $166,090,522
Food & Beverage $254,412,853
Entertainment $113,867,860
Miscellaneous $61,008,405

Total Incremental Visitor Spending Outside of Event $1,008,317,624

Business Spending $452,498,425

Total Direct Spending $1,460,816,049

Indirect Spending $554,952,902

Total Economic Impact $2,015,768,952

! Does not include impacts from spending within the event facilities.

Moreover, that spending has led to over $545 million in personal earnings by local residents, and the equivalent of
more than 11,800 FTE jobs, as shown in Exhibit 4.3-2.

Exhibit 4.3-2

El of Levi's Stadium since Opening Through July 2023 on Santa Clara County - Employment

Type of Impact1 Visitor Impact
Earnings $546,228,817
Employment 11,837

! Does not include impacts from spending within the event facilities.

The economic impact on local governments (fiscal impact) since the opening of Levi’s Stadium in mid-2014 is
shown in Exhibit 4.3-3. Nearly $311 million has been generated for SCSA, more than $35 million for the city of
Santa Clara, and over $122 million for San José and Santa Clara County combined. Much of the impact is from
sales and hotel taxes, ticket surcharges and parking fees, possessory interest taxes (and property taxes), and rent
from the 49ers stadium company. In total, local governments and SCSA have received nearly $469 million in net

new fiscal impact.
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Exhibit 4.3-3

Fiscal Impact of Levi's Stadium since Opening Through July 2023

Tax & Fee Category SC Stadi.um City of City of Santa Clara Total
Authority Santa Clara San Jose County

Sales and Use’ NA $2,433,073 $3,301,490 $4,225,194 $9,959,757
Hotel Occupa ncy2 NA $10,328,521 $10,693,673 $5,981,399 $27,003,593
Rental Car® NA NA $1,476,418 NA $1,476,418
Ticket Surcha rge4 $84,463,724 NA NA NA $84,463,724
City Parking Fees® NA $4,331,212 NA NA $4,331,212
Possessory interest tax® NA NA NA $59,200,566 $59,200,566
Property tax’ NA NA NA $27,525,165 $27,525,165
Ground and Performance Rent/Stadium Rent® $226,435,733 $13,793,396 NA NA $240,229,129

Direct Fiscal Impact $310,899,457 $30,886,202 $15,471,581 $96,932,323 $454,189,564

Indirect Fiscal Impact S0 $4,736,784 $5,361,077 $4,647,944 $14,745,805

Total Incremental Tax Impact $310,899,457 $35,622,986 $20,832,658  $101,580,267 $468,935,369

! Does not include impacts from spending inside of event areas.

%Includes taxes collected on lodging expenditures by spectators.

®Rental car taxes collected by city of San Jose are reported here.

#10% of NFL ticket revenue goes to the Stadium Authority. $0.35 per ticket for Senior/Youth Programs. $4 per ticket for non-NFL events.
> Net parking fees were generated at city lots and privately owned lots during NFL games and non-NFL ticketed events.

®Estimated payment of possessory interest tax (property tax) paid by StadCo to the County.

7 Property taxes on business property owned by the 49ers.

8Rent paid by 49ers (stadium co.) to SCSA and SCSA to the city of Santa Clara.

5.0 LIMITATIONS OF THE STUDY

5.1 LIMITATIONS THAT MAKE THE ESTIMATE AN UNDERESTIMATE OF TRUE ECONOMIC IMPACT

Complete expenditures by the media companies covering the events are not accounted for in this Report. Also,
any business expenditures (e.g., sponsorship activation) above what were reported are not counted in the

measurement of economic impact, thus making this estimate a lower-bound of the true impact.

As described in Section 2.0, it is properly conservative to count spending by local residents and by “casual” visitors
and “time-switchers” as not counting towards economic impact because it is assumed that their spending would
have occurred even without the event having taken place. Where possible, estimates of incremental spending by

these parties were generated, but are not stated in the economic impact figures.
Only fiscal impacts related to the tax categories detailed in Section 2.4 are calculated in this Report. There are
other types of taxes and fees that are not included in this measurement of tax revenues generated by the city,

county, and state.

One shortcoming of standard economic impact analysis is that most measurements only account for the current

new spending because of an event, team, etc., but ignore the possibility that an event might cause an increase in
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the number of future visitors to the community.” The impacts of any future visits that are caused by having
attended are not part of the measurement in this Report. Another way in which this occurs is through the media

coverage of an event and a viewer deciding to vacation in the Santa Clara area because of that.

Communities which support sporting and cultural events are believed to derive significant benefit from the national
and international focus and media attention created by such events. During televised events, for instance, the
announcers mention the name of the city, often increasing awareness about it. Additionally, television viewers saw
many images of people enjoying themselves in city, creating an enhanced image of the area. The city is exposed to
millions of people through appearances in many media forums such as newspapers, radio, and the Internet. The
benefits derived are similar to those of companies who advertise their company name as opposed to a specific
product. The advertising or media attention creates “awareness” and “goodwill” toward that company, or in this
case, the city. Increased awareness is translated into economic benefits in subtle, but meaningful ways. It is
extremely difficult to measure the translation of media coverage into actual new visitor expenditures. This media

impact is not part of the economic impact measured in Section 3.0.

One role of government is to aid in the provision of cultural, civic, and entertainment goods and services that
residents enjoy, but that no private firm is willing to provide because the goods or services are “public goods”.70
Major sports and cultural events add to the quality of life in a region in a manner similar to that of zoos, museums,
aquariums, parks, arts institutions, and other public goods, but in significantly different ways. Cultural events of
all types provide an entertainment option for some, especially those who value attending or viewing the events.
Moreover, many of these events may be perceived by local residents as helping to portray Santa Clara as a

cosmopolitan, ‘major-league’ city.

Psychic Impact

Psychic impact is the emotional impact that is generated by hosting significant regional, national or international
events. Cultural events often are part of the fabric of a community. They add to civic pride and increase
community spirit. Emotional benefits that ate received by members of a community who are not directly involved
with managing an event, but who still strongly identify with the event, are part of the overall psychic impact. Sports
or other cultural events are often a common connection that provides entertainment and conversation at the office

or in the neighborhood, for instance. Most other industries do not provide the same degree of emotional impact.

As an example, when Atlanta was awarded the 1996 Summer Olympics, locals were moved by the announcement.
Many people cried with joy. They felt that Atlanta had now proved itself as a “real” international city. Newspaper
reports described the city as a sea of honking horns and cheers as people were swept up with jubilation. If it were
possible to quantify in financial terms the collective emotional upswing of Atlantans, what would it have been?
The new psychic impact techniques focus on measuring this value. Proper decision-making on how the public

should invest its tax dollars requires knowledge of economic impact p/us psychic and image impact.

75 For instance, the 2004 NCAA Men’s Final Four basketball tournament economic impact analysis reported that approximately 20 percent
of visitors said that coming to San Antonio for the Final Four would make them come some other time in the future.

76 Much of the value of psychic impact is a “public good” meaning that its consumption is non-excludable and non-rival. In general, public
goods are funded by governments in the appropriate jurisdiction (e.g., parks, national defense). Because these benefits derive from
externalities, no private investor could hope to capture enough of the benefits to justify privately financed construction.
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Another example comes from Minnesota where the former governor, Arne Carlson, feels that “If you were to
make a list of 10 or 15 of the most prized possessions of the state, [the Twins| would probably be one of them,

and you never want to lose one of your prized possessions. Never.”

Event owners are able to capture part of the value of psychic impact through ticket sales, merchandise sales, etc.
However, much of the impact, as discussed above, is provided free to the residents through sheer knowledge of
the event. This is one of the reasons for the public-private partnerships that build sports venues.

A few estimates of the psychic impact of sports teams have been generated. For instance, the Pittsburgh Penguins
of the NHL are worth approximately $16 million per year to the residents of Pittsburgh solely in terms of emotional
impact. This works out to an average of about $7.27 per person in the Pittsburgh MSA. The Indiana Pacers have
an annual psychic impact on the Indianapolis community of about $35 million per year. The Minnesota Vikings
are worth approximately $10 per resident of the state. There are not any current measures of psychic impact of
cultural events such as the ones examined in this Report. Estimates of psychic impact are not included in this
Report.

The field of economic impact analysis is ripe for the inclusion of psychic impact measurement. There are methods,

such as Contingent Valuation Method, that can help quantify these important aspects of sports and cultural events.

5.2 LIMITATIONS THAT MAKE THE ESTIMATE AN OVERESTIMATE OF TRUE ECONOMIC IMPACT

This analysis does not account for “reverse time-switchers”, those local residents who leave town during the event
period becanse of the event. To the extent that there are any “reverse time-switchers”, the expenditures that would
have been spent by them in town are now spent outside of the local area. There is not any anecdotal evidence that

leads the authors to believe that there is any significant loss in local spending due to “reverse time-switchers”.

Opportunity Costs

Economic impact analysis often neglects to account for important opportunity costs. For instance, if the city of
Santa Clara had to turn down a major event (that would have generated its own economic impact) because of a
time conflict with any of the events measured in this Report, then the total net new incremental gain from hosting
the event should account for the lost economic impact that would have occurred had the other event been hosted.

The authors are unaware of any such situation in this particular case.

Other potentially important opportunity costs are the impacts from visitors who would have come to town under
normal circumstances, but were unable to because the event filled all of the hotels to capacity. If these would-be
visitors came anyway and stayed outside of town, then it isn’t a loss in revenue. However, if there were people
who did not come to the city of Santa Clara because of an event hosted within the city, then any economic impact
from the event being measured should take that loss into account. The authors are unaware of any hotel capacity

constraints caused by any event hosted in the city.

Finally, all of the event attendance figures and operational and corporate expenditures were provided by the event

organizers. Where possible, attempts were made to discount for non-unique visitors. The Research Team is not
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responsible for auditing these figures. However, guidelines were provided and discussions with event organizers

took place to ensure that they were aware of issues which may cause them to overstate these figures.

5.3 OTHER LIMITING CONDITIONS

Information, estimates and opinions furnished to us and contained in the Report were obtained from sources
considered reliable and believed to be true and correct. However, no representation, liability or warranty for the
accuracy of such items is assumed by or imposed on us, and is subject to corrections, errors, omissions and
withdrawals without notice. Information from all sources not generated by the Research Team was taken without
verification or audit. Our analyses are based on estimates and assumptions provided by various governmental

authorities, event organizers, and surveys developed in connection with this engagement.

The analyses were based on the work plan described in our contract, estimates and assumptions provided by the
event organizers, estimates and assumptions from previous studies, information developed from primary and
supplemental research, knowledge of the industry and other sources, including certain information that the event
organizers provided. These sources of information and bases of significant estimates and assumptions are stated

in the Report.
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